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EXECUTIVE SUMMARY 

In 2014, the Guyana Marketing Corporation worked assiduously to coordinate and facilitate the 

development and marketing of quality non-traditional agricultural produce and products. The corporation‟s 

activities were tailored to achieve the strategic objectives outlined in the National Agriculture Strategy 2013 

- 2020, the Services Agreement and GMC‟s Strategic Plan.  

 

In so doing, there was specific focus on the promotion of the consumption of locally manufactured 

commodities. The corporation, through its Guyana Shop was able to host several promotional events at its 

Robb Street Location. The Guyana Shop was also launched in Regions 2 and 6, in a bid to ensure that 

locally produced commodities are available across the country. Additionally, there was the first ever Agro-

processors Forum which is slated to be an Annual Event. This activity was used as the basis for 

commencing the development of a road map for the agro-processing industry.  

As the corporation continued to promote the use of local commodities, there were several other promotional 

activities such as the Agro-Processors Fair and the Agri-business Fair. The corporation also made 

representation at national and international trade fairs and exhibitions throughout the country such as 

Linden Expo, Essequibo Nights, Berbice Expo, International Food and Drinks Festival and Caribbean Week 

of Agriculture.  

Export Promotion is also a key function of the Guyana Marketing Corporation. So much so, the corporation 

has been directly involved in facilitating and promoting the export of both fresh and processed commodities 

through the creation of market linkages. In 2014, non-traditional exports totaled 13,922 MT valued at G$1.9 

Billion or US$9.5 Million, representing a 10% increase from the 12,701 MT exported in 2013.  

The GMC also continued to facilitate the packaging of produce for export through the provision of its two 

packaging facilities to exporters. In 2014, there were 360 MT of produce prepared at the Central Packaging 

Facility (CPF) while 226 MT of produce were prepared at the Parika Agro Packaging Facility (PAPF).  

Additionally, the Marketing Information Centre maintained its export brokerage service and prepared three 

hundred and sixty eight (368) export documents. The centre also continued to facilitate the completion of 

the US Food and Drug Department Registration for exporters desirous of sending food products to the 
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USA. These activities were executed under the corporation‟s directive to facilitate and promote the export 

of non- traditional commodities. 

The Market Extension function of GMC was improved significantly as the corporation sought to improve its 

coverage across the country. Market Extension Services were provided to farmers and agro-processors in 

various regions such as Regions 1, 2, 3, 4, 5 and 6. More importantly, the officers at GMC were able to 

create several linkages between farmers and buyers. Notably, several pumpkin, plantain, watermelon and 

coconut famers were linked with exporters.  

As it relates to Agri-business development, there was extensive work done with agro-processors to aid in 

the acquisition of FDD approvals, improvement in packaging and labels and capacity building, in the form of 

training sessions. GMC also functioned as a platform for Agro-processors to interact with local packaging 

companies and other key stakeholders.  

During the year it was observed that there was need for raising awareness of the services offered by GMC. 

To this end, there were several awareness activities held in various areas which aimed to educate farmers 

about the functions of the corporation. In a bid to ensure that market and marketing information is easily 

accessible to the public, GMC continued to improve the structure of its Market information System. . 

Stakeholders are now able to access information through several means such as email, test messaging, 

phone calls, visits and GMC‟s website.  

 

 

Nizam Hassan  

General Manager 
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INTRODUCTION 

Guyana Marketing Corporation (GMC) is a government corporation established under section 46 of the 

Public Corporations Act, Cap 19:05 of the Laws of Guyana. The corporation has been working assiduously 

over the years to promote the development and export of Guyana‟s non-traditional agricultural products to 

Regional and Extra Regional markets. 

The Guyana Marketing Corporation (GMC) is the marketing arm of the country‟s Ministry of Agriculture. It is 

primarily responsible for enabling the growth and development of the fresh and processed products sector. 

Additionally, it is tasked with promoting the expansion of agri-business investment throughout Guyana, with 

emphasis on maximizing exports.  

The country‟s progression towards a more diversified agriculture sector has seen the role of GMC evolve 

from a „facilitator‟ to an active player at all levels of the production and marketing chain enabling vital 

linkages between producers and exporters.  

GMC’s Key Functions 

The agency assists farmers, exporters, agro processors and other important stakeholders within non-

traditional agricultural sector with technical advice, assistance for sourcing supplies, harvesting, cleaning, 

and facilitating logistical arrangements for exports. GMC also provides the Government of Guyana with 

recommendations on domestic agricultural policy and measures to increase and expand regional and 

international exports. 

Organizational Structure of GMC 

Within GMC there are several departments which work together in order to effectively and efficiently 

achieve The corporation‟s mandate. These departments include: 

• Market Information Centre  

• Packaging Facilities 

• Guyana Shop 

• Administration/Accounts 
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MARKET INFORMATION CENTRE 

The Market Information Center (MIC) is the hub of information for non-traditional agricultural commodities. 

It acts as the Ministry of Agriculture‟s Market Intelligence on non-traditional agriculture produce targeted for 

export markets and to promote agro-processors for the same.   

 

Its core activity is to provide market and marketing information to farmers, exporters, agri-business 

investors and the promotion of Guyana‟s Non Traditional Agricultural commodities.   

 

The Marketing Information Centre functions in several capacities including: 

1. Gathering  and disseminating market information 

2. Identifying and promoting the economic potential of new non-traditional agricultural 

products, based on the competitive advantages of Guyana. 

3. Collaborating with agencies such as NAREI, Plant Health/Quarantine, Pesticides Board, 

etc., to have challenges in farming communities addressed more effectively. 

4. Providing support to potential investors – regionally and extra-regionally – who desire to 

invest in Guyana. 

5. Training of farmers in areas of post harvest handling, pricing, packaging and labelling, and 

good agricultural practices etc. 
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1. Market Advisory 

Market facilitation and information dissemination 

In 2014, GMC continued to function as the hub for marketing information on 

non-traditional commodities through its Market Information Centre (MIC). 

Approximately 404 clients were provided with marketing information. Clients 

were able to obtain information on prices, exports, production, exporting 

procedures and requirements for 

the various countries and marketing 

advice. The information was 

disseminated via GMC‟s Market 

and Enterprise Information System, 

telephone and emails. Additionally, 

information was provided to those 

persons who visited the MIC.  

In a bid to ensure that clients were 

able to access timely and useful 

information, GMC also printed 

several brochures and flyers. The 

corporation continued to promote its Packaging Facilities, 

Cold Storage Facilities, Agricultural Field Crates, Guyana 

Shop and AMIS Text Messaging Service through the use of 

brochures and flyers. In 2014, The corporation also designed 

two new brochures on „Our Services” and the “Guidelines for 

Establishing an Agro-processing Business.” 

Market Linkages 

There were several successful market linkages created between Farmers and Exporters, Farmers and 

Agro-processors, Exporters and Agro-processors. GMC‟s Officers acted as the medium for creating the 

initial link between the relevant stakeholders in a bid to assist them with the marketing of their products.  

BOX 1: Success Story: 

Market Linkages 

The Marketing Officers at 

GMC were successful in 

linking several pumpkin 

farmers to exporters and 

vendors. 127,500 lbs of 

pumpkin were sold as a result 

of linkages created through 

GMC’s efforts to find markets 

for the local farmers. GMC’s 

Officers contacted the 

relevant parties and also 

guided them throughout the 

process and followed up to 

ensure that the transactions 

were completed. 

Figure 1: GMC’s Services Brochure 
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2. Promotion 

Trade Fairs/Exhibitions 

In 2014, the Guyana Marketing Corporation, through the Marketing Department, was involved in numerous 

promotional activities which sought to encourage the use of locally produced commodities. The Officers at 

GMC participated in the following Trade Fairs/Exhibitions:  

1. GUYEXPO 2014 

2. Caribbean Week of Agriculture (CWA)  

3. Essequibo Night 

4. Berbice Expo & Trade Fair 

5. Linden Expo  

6. International Food and Drink Fair 

7. West Berbice Expo and Trade Fair 

8. Tourism Awareness Fair 

9. Guyana Trade, Tourism and Investment Exposition 

 

The corporation also took the opportunity to promote Guyana‟s local produce and products by organizing 

displays at the following events:  

1. CARISCIENCE General Annual Meeting and National Symposium 

2. World Food Day 

3. GSA Open Day 

4. MMA Open Day 

5. Caribbean Development Bank Conference 

6. Bath Settlement Village Day 

7. Victoria Village Day   

Figure 2: Caribbean Week of Agriculture in Suriname 

Figure 3: Agro-processors Street Fair at Main Street 



 

 | Market Information Centre 13 

 

Guyana Marketing Corporation: Annual Report 2014 

3. Market Extension 

 

 

BOX 2 

Field visits were made to 

the following areas: 

1. Mocha Arcadia 

2. Craig 

3. New Hope 

4. Friendship 

5. Garden of Eden 

6. Land of Canaan 

7. Soesdyke 

8. Coverden 

9. Hill Foot 

10. Kuru Kuru 

11. Laluni 

12. Yarakabra 

13. Silver Hill 

14. Adventure 

15. Dalgin 

16. Haruni 

17. Lanaballi 

18. Beribisiballi 

19. Canal #1 and #2 

20. Parika Back 

21. Naamryck 

22. Hogg Island 

23. Ruby 

24. Salem 

25. Hague 

26. Wakenaam 

27. Cozier Canal 

28. Grant Hopetown 

29. Grant Vanella 

30. Grant Friendship 

31. Grant Paradise 

32. Grant Perseverence 

33. Grant Progress 

34. Grant Good 

Fortune 

35. Grant Aberdeen 

Canal 

 

 

BOX 3 

Field visits were made to 

the following areas: 

36. Hackney Canal 

37. Capoey 

38. Dartmouth 

39. Stanleytown 

40. Annlegt Canal 

41. Crabwood Creek 

42. #44,45 and 46 

Villages 

43. Adventure 

44. Eversham 

45. Highbury 

46. Black Bush Polder 

47. Mara 

48. Molesen Creek 

49. Lower Kaituma 

50. White Creek 

51. Barima 

52. Black Water 

53. Waini 

54. Karaibo 

55. Morahwanna 

56. Sacred Heart 

57. Arukamai 

58. Hotaqui 

59. Wauna 

60. Hobodieah 

61. Yarakita 

62. Unity 

63. Sebai 

64. Kobremo 

65. St. Anslem 

66. St. Dominique 

67. St. Mary 

68. Waikarabi 

69. Upper Aruau 

70. Three Brothers 

 

Figure 5: Field Visit 

Figure 4: Field Visit 

Figure 6: Field Visit 
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4. Agriculture Market Information System 

The Agriculture Market Information System (AMIS) is managed by the Guyana Marketing Corporation 

(GMC), the marketing agency within the Ministry of Agriculture.  

Although this service was officially launched in June 2009, the Ministry of Agriculture, through the Guyana 

Marketing Corporation has been maintaining various aspects of an agricultural marketing system for over 

two decades. 

There are several components that make up the Agriculture Market Information System. These 

components include: 

A. PRICE COLLECTION – Wholesale, retail and farm-gate prices of agricultural commodities are 

collected from seven markets in Regions 1, 2, 3, 4, and 10 daily or weekly depending on the market 

operation and major market days. This price information is stored in the FAO AgriMarket Software 

and it can be retrieved for reporting or dissemination purposes. Excel is also used to produce graphs 

and charts for reporting purposes.  

Guyana Marketing Corporation maintains a record of prices of agricultural commodities from 2005 and 

is widely used for analysis as well as to provide historical 

price trends for the key stakeholders. 

 

B. AMIS - This is a SMS service that is used by 

exporters, farmers and even consumers for accessing 

current agricultural commodity prices by sending a 

text message to 1010 with the name of a specific 

commodity (produce). The service is managed by 

MOA/GMC through DIGICEL.  

In 2014, there have been 80 updates done by the 

Guyana Marketing Corporation.  

 

C. CROP DATABASE - This is an excel-based database 

which is used to store and retrieve data relevant to a farm's production. Farmer details and crop details 

Figure 7: AMIS  Flyer 
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are recorded. There is also the monitoring and forecasting of crops available by producer, location and 

quantity produced. The Marketing and Agricultural Officers gather farm and farmer data for this system 

through field visits, outreaches and telephone conversations with farmers.   

Additionally, in 2014, there was extensive work done under the FAO – TCP Project entitled „Support for 

the Enhancement of the National Agricultural Information System in Guyana‟ to design a Forecasting 

Database as part of the GMC‟s Market Information System (GMCMIS). This database allows for the 

entry of Farmer‟s Personal and Crop Information and it has the capacity to generate forecasted 

production. 

 

D. COLLECTION OF EXPORT DATA – GMC is also responsible for the collection and monitoring of the 

export of non-traditional agricultural commodities. This is used to observe the trends of commodities 

exported from Guyana to regional and extra-regional countries. Information on the types and quantities 

of agricultural commodities exported is collected from the Guyana Revenue Authority, Caribbean 

Airlines, Plant Quarantine and GMC‟s Packaging Facilities as well as from individual exporters. 

Furthermore, in 2014, under the FAO – TCP Project entitled „Support for the Enhancement of the 

National Agricultural Information System in Guyana‟; an Export Information Management Component 

was designed as part of the GMC Market Information System (GMCMIS). This component allows for 

the entry of data and it also generates specific reports.  
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5. Export Brokerage Service 

The corporation has maintained its export 

brokerage service to all farmers, exporters and 

agro-processors. During 2014, three hundred 

and sixty eight (368) documents were prepared 

and processed. Of this figure, 79.1% (291) 

were for fruits & vegetables, while 

approximately 5.7% (21) of the documents 

were for the exportation of seafoods and the 

remaining 15.2% (56) were for the exportation 

of other commodities such as leather craft and 

virgin coconut oil. 

A comparative analysis of the export 

documents that were prepared in 2013 and 

2014 revealed that there was approximately a 

27% overall increase in the use of the export 

brokerage service in 2014. 

In 2014, it was observed that Fruits & 

Vegetables & Seafood contributed greatly to 

the increase in the brokerage revenue as 

compared to 2013. 

The diagram shows the comparative analysis of the export documents that were prepared in 2014. It shows 

that 60% of export documents were for shipments to regional countries while 40% were for shipments to 

extra regional countries. It is important to note that the majority of export documents for the regional 

countries, for 2014 were for shipments to Barbados. In relation to extra regional countries, the majority of 

export documents were for shipments to Canada. During 2014, the Guyana Revenue Authority increased 

its efficiency by introducing the online declaration checker. This allows for the status of the customs 

documents to be checked online as against having to visit the Guyana Revenue Authority‟s office. 

Figure 8: Comparison of Export Documents prepared in 2013 & 2014 

Figure 9: Comparison of Export Documents Prepared and Extra- 
regional Export 
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6. Market and Enterprise Information System 

The website is the primary means of disseminating market information.  This provides an electronic 

database with information for producers, buyers and other interested stakeholders. It provides vital 

information on production, marketing, price and much more.  

In 2014, clients continued to 

use the Market and Enterprise 

Information System as a 

means of accessing 

information on the non-

traditional crops sector. All 

services provided by GMC 

and more can be found there, 

for example, Brokerage, 

Market Analysis, Agri-

Business Development, Cold 

Storage Facility, Market Extension moreover, there are updates on daily prices etc. The website was 

updated regularly; the daily 

price data was updated 

every Monday, Wednesday 

and Friday.  

 

Figure 10: Screenshot of GMC Market and Enterprise Information System 

Figure 14 Figure 11: Most popular Pages on GMC’s Market and Enterprise Information System 
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Online Clients were mostly 

interested in the Board of 

Directors, Packaging 

Facilities, Agro-

Processors, Exporters and 

Company Profile (See 

Figure 11). Furthermore, 

the Agro-Processors‟ list, 

Crates Brochure, 

Exporters List were among 

the mostly downloaded 

files (See Figure 12). 

 

7. Other Activities 

 US Food & Drug Administration Registration  

All persons desirous of exporting food products to the USA must complete a US Food & Drug 

Administration Registration. In 2014, GMC completed thirty-three (33) registrations for exporters. 

 

 

  

Figure 12: Most Popular Downloads  
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AGRICULTURE BUSINESS DEVELOPMENT  

During the year 2014, the Guyana Marketing Corporation commenced forging relationship with a new 

category of stakeholders namely persons who utilize agricultural products for beauty enhancement. In 

addition, the corporation continued to work closely with prospective and current Agro-processors by 

conducting visits to agro-processing facilities, providing assistance in the creation of labels and sourcing of 

packaging materials, creating market linkages, assisting in promoting their products, among others.  

Updating of GMC’s Agro- processors Database 

New Agro-processors were included on the Agro-processor‟s database, while information was revised for 

existing Agro-processors during the reporting year. 

Visits to Agro-processing Establishments  

During 2014, visits were made to eleven agro-processing industries that are located in regions 3, 4, 5 and 

10. The objectives of these visits were to ascertain the operations that are carried out at the processing 

sites and provide recommendations and assistance where necessary to improve the respective business 

operations.  

Training  

A training seminar was conducted with members of the ABLEHAND group of the Wismar Baptist Church on 

July 24th 2014. The areas covered during the training seminar were “Labelling Requirements for Agro-

Processed Products.” and “Local Market Entry 

Requirements for Agro-Processed 

Products.” Importantly, the ABLEHAND group 

is a disability fund project that is being executed 

by the Wismar Baptist Church Sign Language 

Group. This group is aimed at supporting action 

for building long term economic empowerment 

among its members.  

Figure 13: Agri-business Development Training for ABLEHAND 
Group in Linden 
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Agro- processors were invited to participate in the 

demonstration exercise regarding the production of 

breadfruit flour and a range of by- products. Eight 

persons participated in the two days activity that was 

held at the Carnegie School of Home Economics on 

May 12th and 13th 2014. The demonstration exercise 

was facilitated by a Barbados based consultant 

dubbed the „Breadfruit lady.‟ The feedback received 

from the Agro-processors was that the exercise was 

very beneficial. They further stated that the 

knowledge gained from the training would be used to 

further experiment on the production of breadfruit 

flour in commercial quantities. In addition, the flour 

will be used to develop an alternative starch base for 

their production line and manufacture exotic dishes. 

 

Collaboration with the Guyana Agro-processors 

Association (GAPA) 

Three meetings were successfully held with members 

of the Guyana Agro-processors Association (GAPA) 

during 2014. During the January 20th 2014 meeting, 

presentations included “Promotional Activities for 

2014” which was done by the Agriculture Business 

Development Officer. 

 

Linkages with Service Providers  

In an attempt to equip Agro-processors and exporters 

with the knowledge regarding credit information for 

their buyers, the Guyana Marketing Corporation 

organized a meeting with the management of 

BOX 4 

Success Story: Improved Product 

Packaging 

The end result of ongoing engagement with 

Mr. Lawrence Braithwaite of Braf’s 

Manufacturing Inc and the government 

Analyst Food and Drugs Department on 

behalf of the Agro-processor has resulted in 

the manufacturer acquiring his Food 

Manufacturer’s license. Further, after being 

given the opportunity to be a part of the 

group of Agro-processors who visited a local 

packaging firm, Mr. Braithwaite was able to 

utilize the service of the firm to improve on 

the quality of his labels for his barley, 

plantain and instant porridge mix. Mr. 

Braithwaite has reported that his products 

are currently shelved at leading 

supermarkets and other retail stores. 

 

Before 

 

After 
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Creditinfo Guyana. Consequently, a meeting was organized with the management team of Creditinfo 

Guyana and exporters including Agro-processors. This meeting was held on June 18th2014 in the Ministry 

of Agriculture‟s boardroom. 

A critical component for increasing the marketability of agricultural products entails attractive packaging and 

promotion. The corporation being cognizant of this need among agro-processors organized a tour to a local 

packaging firm. The objective of this tour was to allow Agro-processors and prospective agro-processors to 

receive firsthand information on the products and services that are available to assist them in improving 

their current labels and packages and tools that can be used to promote their products.  

In November 2014, representatives from six 

Agro-processing industries participated in 

the Pack Expo International in Chicago, 

Illinois. This participation was made possible 

with assistance from the United States 

Embassy. Agro-processors were exposed to 

improved technologies, new innovations and 

suppliers of processing and packaging 

solutions from industries worldwide. Further, 

machines were procured by some Agro-

processors to enable them to increase the 

efficiency of their business operations.  

Agro processors’ forum 

The inaugural Agro processors‟ forum was 

held on March 28th 2014 at the International 

Conference Center organized by the Ministry 

of Agriculture through the Guyana Marketing 

Corporation in collaboration with the Guyana 

Agro-processors‟ Association. Approximately two hundred and fifty persons attended the forum which 

comprised of officials from the Ministry of Agriculture, Agro-processors, prospective Agro-processors, 

Figure 14: Visit to a Packaging and Labeling Company 

Figure 15: Agro-processors Forum 2014 
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suppliers of packaging materials, other private 

sector officials, representatives from regulatory 

bodies and international organizations. 

The day‟s activities consisted of three main 

segments namely; the table top display, formal 

opening and presentations by key stakeholders 

and interactions by participants. 

Marketing of Agricultural Products  

The Ministry of Agriculture has established a 

vision that is contained in the National Strategy for Agriculture in Guyana 2013-2020. The National 

Agriculture Strategy is based on the F-5 Strategic Approach to agriculture. 

On this note, an awareness seminar was held with stakeholders on the external utilization of agricultural 

products for beauty enhancement. The seminar 

was aimed at determining if an industry of this 

nature exists locally and to charter the way 

forward for such an industry if there is a need.  

In keeping with priority areas 12 and 13 of the 

National Strategy for Agriculture in Guyana 

2013-2020, an Agro-processors Street Fair and 

an Agri-businesss Fair were held in 2014. 

Importantly, priority area 12 addresses the need 

to promote agro-processing and value added 

products, while priority 13 deals with developing a 

new marketing approach, outside of sugar and rice - Expand Marketing and Competitive Opportunities at 

Local and International Level. 

Guyana Marketing Corporation, in collaboration with the University of Guyana, Berbice Campus hosted an 

Agri-business Fair on October 3rd 2014 at the John‟s Science Centre, Berbice Campus.   

The aim of this Agri-business Fair was to promote the development of Agro-processing and value added 

products by providing a centralized location where stakeholders meet and establish relationships for the 

Figure 16: Awareness Seminar on the use of agricultural products 
in beauty care   

Figure 17: Agri-business Fair at University of Guyana Berbice 
Campus 
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development of Agri-business. Secondary school Agricultural Science students in region six and University 

students constituted the main target group for the fair. 

 

The idea of targeting young passionate persons to become Agro-processors after they have completed 

their stint at the University of Guyana and Secondary school was emphasized by all of the speakers and 

exhibitors at the Fair. In addition, the idea of having the stakeholders necessary for the establishment of an 

Agro-processing business at one locale was achieved. 
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PRICE, PRODUCTION AND EXPORTS ANALYSIS 

Market Analysis provides vital information about prices, production, and exports to determine the 

attractiveness and dynamics of non-traditional agricultural commodities in the domestic and international 

markets.   Market Analysts collect, monitor and analyze the various economic value added activities within 

the sector as it relates to price movements, export trends and production levels for non-traditional 

agricultural commodities, thereby providing useful information for policymakers and other relevant 

stakeholders. 

A. Price Analysis 

i. Vegetables 

There was a general reduction in vegetable 

prices at Bourda market. This was led by a 31% 

reduction in the price of cabbage. There were 

also increases in the prices of carrot (52%) and 

lettuce (33%). The average wholesale prices of 

vegetables have also generally decreased at 

Charity market over the period 2013-2014. 

Notably, the most significant reductions were 

evident in the prices of calaloo (66%), pak choi 

(35%) and tomatoes (32%).  

Though the prices at Parika Farmgate market 

remained relatively stable, there were significant 

changes evident in the prices at Parika Opengate market. Notably, there were significant increases in the 

prices of squash (23%), bora (33%) and carrot (71%).  Additionally, there were reductions in the prices of 

boulanger (57%) and cabbage (39%).At Stabroek market, the prices remained relatively stable. However, 

there were notable increases in the prices of squash (60%) and carrot (46%) and major decreases in prices 

of cabbage (30%) and saeme (25%). 

 

 

 

 

Figure 18: Average Annual Wholesale Vegetable Prices at Selected 
Markets 
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ii. Fruits 

The average wholesale price of fruits at 

Bourda market has generally increased. The 

most outstanding decline was evident in the 

price of long lime (34%) while there was a 

significant increase in the price of mamey 

(47%). There was also an upward trend 

evident in the prices of fruits at Charity 

market. Notably, the prices of long lime, 

passion fruit, oranges and lemon have 

increased by 75%, 46%, 43% and 38% 

respectively. Furthermore, there were notable 

reductions in the prices of watermelon (27%) and grapefruit (26%).Most of the fruit prices fell at Parika 

Farmgate market with the major ones being sapodilla (44%), mango (26%), sour fig banana (24%) and 

corn (20%). Fruit prices at Parika Opengate market have also evidently decreased relative to last year‟s 

prices. There were notable decreases in the prices of cherry (46%), sapodilla (31%), sour fig banana 

(25%), watermelon (23%) and mango (20%). Overall, the fruit prices have exhibited a downward trend at 

Stabroek market. The most significant reductions were recorded for mango (26%) and cherry (24%) while 

there were significant increases in the prices of sour fig banana (60%) and mamey (25%). 

iii. Seasoning 

The average wholesale price of seasonings 

fell at Bourda market. The major price 

decreases over the period 2013-2014 were 

for scallion (20%) and ginger (22%). At 

Charity market, seasoning prices have also 

fallen. This was led by eschallot price which 

fell significantly by 44% and hot pepper 

which fell by 34%.  

At Parika Farmgate market, the prices of 

most of the seasonings remained relatively 

Figure 19: Average Annual Wholesale Fruit Prices at Selected Markets 

Figure 20: Average Annual Wholesale Seasoning Prices at Selected Markets 
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stable. The most significant reduction was that of a 30% change in the price of ginger. 

The prices of seasonings also remained relatively stable at Parika Opengate market. The greatest 

decrease was in the price of ginger (28%). 

Generally, the prices of seasoning fell at Stabroek market. Notably, there was 23% reduction in the price 

of ginger. 

iv.  Root Crops 

Root crop prices have also decreased at 

Bourda market when compared to 2013 

prices with the most notable decrease evident 

in the price of eddo (14%).  

Of the root crops under review at Charity 

market, there was a major reduction in the 

price of eddo which fell by 30% when 

compared to the prices recorded for 2013. 

The prices of most root crops under review at 

Parika Farmgate market remained relatively 

stable. However, there was a 26% reduction 

in eddo prices and a 31% increase in cassava prices.   At Parika Opengate market, there was a 

significant reduction of 23% in the price of eddo. At Stabroek market, there was a mixed price trend for 

root crops, however, the prices remained relatively stable. 

 

B. Production of Non- Traditional Agriculture Crops  

The production of fruits and vegetables has generally increased. More specifically, the production of dried 

coconuts, tomato, bora, pumpkin ochro and plantain has increased. With the increased production of 

plantain and the control of black sigatoka, plantain prices fell significantly.  

The levels of seasoning production have increased with the most significant being that of hot pepper. In 

2014, watermelon production fluctuated and this resulted in major fluctuations in the price.   

Figure 21: Average Annual Wholesale Root Crop Prices at Selected 
Markets 



 

 | Price, Production and Exports Analysis 27 

 

Guyana Marketing Corporation: Annual Report 2014 

C. Analysis of Exports 

In 2014, Guyana‟s exports of non-traditional 

agricultural commodities have totaled 

13,922 MT valued at G$1.9 billion or US$ 

9.5 million, which reflects a 10% increase in 

exports from 2013.  In 2013, exports of 

non-traditional agricultural commodities 

totaled 12,701 MT as seen in the Figure 22.  

 

 

Of the total exports, 728MT or 5% (see 

Figure 23) was exported by air 

representing a 25% increase from 2013. 

Additionally, 13,193 MT or 95% (see 

Figure 23) was exported by sea reflecting 

an 8% increase from last year. 

 

 

Regional exports accounted for 1,856Mt 

and Extra Regional 12,065 MT or 15% 

during 2014.  

 

 

 

Figure 22: Exports of Non – Traditional Agricultural Commodities  

Figure 23: Exports by Air and Sea 

Figure 24: Comparison of Regional and Extra-Regional Exports 
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The major importing countries regionally 

were Trinidad and Tobago (705 MT), 

Barbados (514MT), Dominica (250 MT) 

and Suriname (237 MT). 

 

 

 

The major importing countries extra-

regionally were Dominican Republic 

(9,989MT), Canada (544 MT), USA 

(1,060MT) and France (451MT). 

 

 

 

 

 The major fresh commodities exported were coconut dry (11,165 MT), pumpkin (358 MT), mango (153 

MT), watermelon (137 MT) and eddo (194 MT) while the major processed commodities exported were 

copra (217 MT), heart of palm (462 MT), coconut crude oil (540 MT), coconut water (92 MT) and copra 

meal (36 MT). 

A total of forty two (42) fresh products and twenty two (22) types of processed products were exported in 

2014. 

 

Figure 25: Major Regional Importers 

Figure 26: Major Extra-Regional Importers 
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PACKAGING FACILITIES 

There are two Packaging Facilities namely; 

Central Packaging Facility, Sophia and the 

Parika Agro Packaging Facility, Parika. These 

Packaging houses serve to facilitate the 

processing of fresh fruits and vegetables for 

export. At Parika Agro Packaging Facility, a 

farmer‟s walkway is available to assist 

farmers in the offloading of their produce.  

During 2014, rehabilitative works were done at 

both Packaging Facilities to improve the 

facilities. In addition, equipment were 

procured to complement those that are 

available.  

Services Offered at the Packaging 

Facilities 

 Refrigerated Containers 

These were used on the request of exporters, 

the aim of which was to ensure produce are 

stored at the correct temperature.  

 Refrigerated Trucking Service 

Exporters continue to use the trucking service 

to transport their produce from farms to the 

pack houses or ports of exits. In 2014, there 

were 61 requests made for the usage of the 

Figure 27: Central Packaging Facility (CPF) 

Figure 28: Exporter prepare produce for export at CPF 

Figure 29: Peppers that have been packaged for export 
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refrigerated trucks. 

 Field Crates 

Leasing of crates continued during the reporting year.  

Performance of the Facilities during 

2014 

Exports for the year 2014 at the 

Central Packaging Facility totalled 

359,743kgs of produce.  A total of one 

hundred and twenty two (122) 

shipments were processed of which 

one hundred and three (103) were for 

exports via air and nineteen (19) were 

for exports via sea.  

In relation to the Parika Agro Packaging Facility, 225,854kgs of produce were processed for export from 

this facility. Forty one (41) shipments were for exports via air while six (6) shipments were for exports via 

sea.  

Engagements with Stakeholders during 2014 

During 2014, the staff of the Packaging Facilities continued their 

engagements with various stakeholders.  A meeting was held 

with exporters and officials of the Guyana Revenue Authority in 

relation to having discussions with issues regarding exportation 

of products. In addition, a meeting was also facilitated with 

officials of LAPARKAN regarding the prospect of having the 

exporters engage in Break Bulk shipments.  

Visitors to the Pack houses 2014 

Consultations were done during the year 2014 with prospective 

and current exporters locally, regionally and extra- regionally. 

Figure 30: Non-traditional Agricultural Commodities prepared for export at 
Packing Facilities 

BOX 5: Export 

Destinations 

Countries to which 

produce prepared at the 

Packaging Facilities were 

sent: 

 Barbados 

 Trinidad 

 St. Lucia 

 USA 

 Canada 

 St. Maarten 

 Antigua 

 United Kingdom 
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Information on requirements for exporting to various countries, use of the facilities, use of the refrigerated 

trucks, refrigerated containers and plastic crates, linkage to sources of produce, freight carriers and 

allowable commodities for respective countries were provided. 

Promoting the Services of the Packaging Facility 

An Open Day was held at the Central Packaging Facility in October where the public was invited to interact 

with the personnel of the Packaging Facilities.  

 

Resuscitation of Exporters Association 

Two meetings were held during 2014 with 

exporters to have discussions on the resuscitation 

of the Exporters‟ Association. 

 

Visits by Schools 

Fifty-four students and one lecturer of the Guyana 

School of Agriculture visited the Parika Agro 

Packaging Facility in 2014.  The visitors were given a 

demonstration on the preparation of fruits and vegetables for export.    Information was also provided on 

the flow of the packaging facility, as well as guidelines for its use, post- harvest handling of the produce and 

packaging of fruits and vegetables.   

Additionally, fifty five students from Woodley Park Primary School on West Coast Berbice visited the 

Central Packaging Facility. Students of the Parika/Salem Secondary School also visited the Parika Agro 

Packaging Facility as part of the requirement for the Agricultural Science curriculum.   

Figure 31: Woodley Park Primary School visit to CPF 
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GUYANA SHOP 

Promotional Activities 

The year 2014 brought much anticipated 

excitement to the Management and Staff of the 

Guyana Shop.  Since its reopening in October 

2012, the Guyana Shop has undertaken 

several initiatives to ensure that they 

assiduously promote the consumption of locally 

manufactured products. In so doing, the 

Guyana Marketing Corporation through the 

Guyana Shop organized several Promotional 

Events throughout 2014, two of which were 

product specific, that is, the Second Annual Coconut Exposition and a Cassava Exposition. The respective 

agro-processors were only allowed to showcase products manufactured from coconuts and cassava. 

Promotional Events were held to coincide with holidays such as Phagwah, Independence and 

Emancipation. Agro-processors were invited to showcase their products outside the Guyana Shop. 

Additionally, Manufacturers such as Pomeroon Oil Mill Inc., Namilco, Pandama Winery, Inava Inc, Umami 

Inc. and Jet‟s Enterprise were invited on different occasions to participate in the Guyana Shop‟s „Tasting 

and Sampling‟ Events where patrons were given free samples of the products. On one such occasion, 

Pandama Winery used the opportunity to 

introduce its new Jackfruit flavoured wine. 

Furthermore, the Guyana Shop in collaboration 

with Partners of The Americas hosted an event 

at The Guyana Marketing Corporation‟s Robb 

Street location. The initiative was aimed at 

raising the awareness of Hydroponic farming in 

Guyana.  

In a bid to continue promoting the consumption 

of locally manufactured commodities, the 

Figure 32: Coconut Exposition 

Figure 33: Event to Raise Awareness of Hydroponic Farming 
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winners of the Mother and Daughter Pageant were given 

food hampers, compliments of Guyana Marketing 

Corporation – Guyana Shop.  

During the Christmas season, persons were offered a 

chance to win food hampers from various manufacturers 

such as Prestige Manufacturing & Bottling Enterprise, 

Mohamed‟s Manufacturing Enterprise, Taste Setters, 

New GPC- Health International Inc. and Jet‟s Enterprise.  

Visits made to the Guyana Shop 

Throughout 2014, several persons made visits to the 

Guyana Shop to gather a true appreciation for all the 

locally manufactured products available in Guyana. Visits 

were made by investors, agro-processors and 

representatives from organizations such as CESO and 

USDA APHIS.  In April, the members of the Women‟s 

Agro Processing Development accompanied by Mr. 

Sven Wills visited the Guyana Shop. Visits were also 

made by two Volunteer Advisors from CESO/SACO, Mr. 

Paul Williams and Ms. Beverly Williams and Ms. Thereza 

Barros, Dr. Conrad Estrada from, USDA APHIS and Mr. 

Jeffrey Barrus from the Embassy of the United States of 

America.  

 

 

 

 

 

BOX 6 

Success Story: “Taking the Guyana 

Shop National” 

On Saturday May 31, 2014, the 

Guyana Marketing Corporation under 

the initiative ‘Taking the Guyana Shop 

National’ launched its Guyana Shop in 

Region 6 at the Spready’s 

Supermarket, Port Mourant, Berbice. 

Additionally, on Saturday October 18, 

2014, the Guyana Shop launched its 

second Guyana Shop Corner in Region 

2 at G&P Jaigobin and Son 

Supermarket in Anna Regina. This 

event was organized to coincide with 

the Second Anniversary of the Re-

opening of the Guyana Shop.  

Patrons in Berbice are now able to 

have access to wider range of agro-

processed commodities. 

 

 

 

After 
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GOVERNMENT INTERVENTIONS: PROJECTS EXECUTED BY GUYANA 
MARKETING CORPORATION 

A. FAO/TCP Project entitled: “Support for the enhancement of the National Agriculture Market 

Information System in Guyana” 

Aim: The project is aimed at enhancing the capacity of the Guyana Marketing Corporation of the Ministry of 

Agriculture to collect and analyze production data for non – traditional agriculture crops in a timely and 

consistent manner and to expand the current market information system so that it is capable of providing 

appropriate, reliable and timely data for detecting price movements of agriculture commodities and for 

identifying market opportunities for farmers, agro processors and exporters.  

FAO Contribution: USD 121,000 

Expected Results:  

 Finalisation of Production Data Collection Strategy for Non – Traditional Agriculture Crops. 

 Development of a training curriculum and training of extension officers, crop reporters and price 

collectors. 

 Establishment of a fully functional market information system which will generate:  

I. Price data in local markets 

II. Volume data for local markets 

III. Price data for export markets 

IV. Market requirements for export markets 

V. Crop forecasts for local production areas 

The GMC website will be updated and used for delivery of the information to farmers and persons 

interested in marketing agricultural produce. 

Activities completed:  

January 2014: Ms. Bridget Poon, International Consultant (Market Information) embarked on her second 

mission where she upgraded the FAO Agrimarket to the 2011 version. The software was installed on four 

computer systems.  Additionally, Ms. Poon held a two day training session with four GMC staff members 

where they were trained on how to effectively use the new version of the software. 
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March – July 2014: Efforts were made by 

GMC to complete the assigned activities 

as stipulated in the workplan, with 

assistance from NAREI. These activities 

included: compiling a list of large farmers, 

classification of Enumeration Districts 

(EDs) in 3 categories: High density non-

traditional crops farms, medium density 

and low density. 

August 2014: Ms. Boero provided a survey design for the execution of the Survey, 24 Enumeration 

Districts were selected, which included 1,582 households and approximately 800 farms.   

November 2014: Execution of Pilot 

Survey in Region 5 to test the new 

survey design that was recommended 

by Ms. Veronica Boero.  

December 2014: Handing over of 4 

Desktop Computers to help GMC to 

enhance their Data Management 

Capabilities in order to provide timely 

data to stakeholders.   

  

Figure 34: Screenshot of GMC Market Information System 

Figure 35: Handing over of Computers from FAO to Ministry of Agriculture 
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ADMINISTRATION & ACCOUNTING  

1. Administration 

A. EMPLOYMENT 

At the Guyana Marketing Corporation, employment is based on the corporation‟s needs and qualifications 

and experiences of the candidate, regardless of ethnicity, sex and sexual orientation. In January 2014, 

there were thirty five (35) staff members and at the end of December 2014 there were forty (40) staff 

members. 

VACANT  POSITIONS: 

Marketing Department:   - Senior Marketing Officer (Parika Agro Packaging  

Facility) 

               - Senior Marketing Officer (Market Information  

Centre) 

               - Marketing Officer (Market Information Centre) 

Administration:    - Office Assistant  

 

 

SUSPENSION:    - Hadoc Thompson: 02 – 12/10/2014 (7 w/days) 

-   Khari George: 02 – 13/10/2014 (8 w/days) 

 

DISMISSAL:    - Hadoc Thompson: 13/10/2014  

 

RESIGNATION:    - Bibi Jumaladeen, Administrative Assistant: 11/8/2014 
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B. RECRUITMENT  

Guyana Marketing Corporation recruited in 2014: 

     - Danny Sahadeo, Driver: 9/4/2014 

     - Leyland Bacchus, Internal Auditor: 28/7/2014 

     - Sophia Jordan, Administrative Assistant: 1/9/2014 

ASSUMED DUTIES :  - Martin Poon, Engineer (Industrial): 1/9/2014 

FROM MINISTRY OF   - Khari George, System Development Officer: 1/9/2014 

AGRICULTURE (MOA)   - Omalita Balgobin, Marketing Officer: 1/9/2014 

- Devin Warner, Crop Extension Officer: 3/11/2014 

- Diana Dodson, Crop Extension Officer: 3/11/2014 

 

TEMPORARY EMPLOYMENT:  - Lexroy Wilson, Shop Assistant: 27/10/2014  
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C.  TRAINING 

  DATE NAME OF 
PROGRAMME 

ORGANIZED BY HELD AT ATTENDED BY 

7 – 8 
January, 
2014 

Training Workshop on 
the FAO Agrimarket 
Software (FAM) 

FAO/GMC GMC Boardroom, 
MOA 

Marissa Dalton 

Shanaza Ally 

Aneilia Qualis 

Cosmo Browne 

24 January, 

2014 

FAO Annual 

Accountability Seminar 

2014 

FAO MOA Boardroom Ida Sealey- 

Adams 

     

25th 

February, 

2014     

M&E Unit Focal Point 

Training  

M&E Unit, 

MOA                     

GMC Boardroom, 

MOA 

Marissa Dalton 

 

24th -25th  

February, 

2014    

Post Harvest Workshop CTA in collaboration with 

UWI and NAMDEVCO 

NAMDEVCO 

Packinghouse,  

E16 Caroni North 

Bank Road, 

Piarco, Trinidad 

Celestine Butters 

 

     

24th March, 

2014 

Symposium on 

International 

Agreements for Sound 

Chemicals Management 

Pesticides & Toxic 

Chemicals Control Board,   

De Impeccable 

Banquet Hall, 

Brickdam, 

Georgetown  

Malaika Austin 

Carlyle Nunes 

28th March, 

2014 

Agro-Processors Forum Guyana Marketing 

Corporation in 

collaboration with GAPA 

Guyana 

International 

Conference 

Centre, 

Lilliandal, East 

Coast Demerara 

Nizam Hassan 

Celestine Butters 

Vaida Boodhoo 

Malaika Austin 

Carlyle Nunes 

Mario Valenzuela 

Whitney Peterkin 

Cosmo Browne 

Hadoc Thompson 

Marissa Dalton 

Ida Sealey-Adams 

31st March, 

2014     

National Workshop on 

Study of the State of 

Food and Agriculture in 

the Rupununi Region of 

Guyana. 

 

Conservation 

International Guyana  in 

partnership with the 

United Nations Food and 

Agriculture Organisation 

                 

Conference Room, 

Ministry of 

Agriculture 

Shanaza Ally 

     

27th  May, 

2014 

Canada’s New 

Regulatory Framework 

for Federal Food 

Inspection  

Inter-American Institute 

for Cooperation on 

Agriculture (IICA) 

IICA Office, 18 

Brickdam, 

Stabroek, 

Georgetown 

Shanaza Ally 
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27th – 28th  

May, 2014 

Training on Food Safety National Agricultural 

Research and Extension 

Institute (NAREI) 

Boardroom, 

NAREI, Mon 

Repos, East Coast 

Demerara 

Ida Sealey-Adams 

Kevin Macklingam 

     

5th June, 

2014 

NIS Training on 

Preparation of schedules 

for employees, electronic 

submission and case 

studies showing 

fluctuation of weekly and 

monthly earnings 

National Insurance 

Scheme (NIS) 

National Insurance 

Scheme Roof 

Garden, Brickdam 

and Winterplace, 

Georgetown  

Leon Gill 

     

14th July -

3rd August, 

2014  

Rural Tourism Training 
Inter-American Institute 

for Cooperation on 

Agriculture (IICA)-Mexico 

SAGARPA  

Colegio de 

Postgraduados  

- Campus 

Córdoba, Mexico 

 

Hadoc Thompson 

16th July, 

2014 

Marketing Awareness 

Training- Building the 

technical capacity of 

farmers through good 

agricultural practices in 

the marketing of produce 

Guyana Marketing 

Corporation 

Parika Agro-

Packaging Facility, 

Parika, Region 3 

Region 3 Farmers  

23rd July, 

2014 

Ministry of Agriculture 

Awareness Seminar on 

Agriculture 2013/2020 

Strategy 

Ministry of Agriculture Regency Suites, 

98 Hadfield 

Street,Werk-en-

Rust, Georgetown 

Nizam Hassan, 

Ida Sealey- 

Adams,  

Shanaza Ally,  

Aneilia Qualis,  

Cosmo Browne 

 

24th July 

2014 

Agriculture Business 

Development  Training  

Guyana Marketing 

Corporation and 

ABLEHAND Group 

Wismar Baptist 

Church 

Ida Sealey-

Adams, 

Marissa Dalton 

     

14th July -

3rd August, 

2014  

Rural Tourism Training 
Inter-American Institute 

for Cooperation on 

Agriculture (IICA)-Mexico 

SAGARPA  

Colegio de 

Postgraduados  

- Campus 

Córdoba, Mexico 

 

Hadoc Thompson 

5th – 6th 

August, 

2014 

Inventory Management 

Training 

Empretec Guyana Empretec Guyana  Cleland Kingston 

     

http://www.google.gy/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CBwQFjAA&url=http%3A%2F%2Fwww.iica.int%2Feng&ei=cBPhU7GaEPK_sQSd9YDgDA&usg=AFQjCNHx9_wTH3f70XeEsGExnNtguljNyg&bvm=bv.72197243,d.cWc
http://www.google.gy/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CBwQFjAA&url=http%3A%2F%2Fwww.iica.int%2Feng&ei=cBPhU7GaEPK_sQSd9YDgDA&usg=AFQjCNHx9_wTH3f70XeEsGExnNtguljNyg&bvm=bv.72197243,d.cWc
http://www.google.gy/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CBwQFjAA&url=http%3A%2F%2Fwww.iica.int%2Feng&ei=cBPhU7GaEPK_sQSd9YDgDA&usg=AFQjCNHx9_wTH3f70XeEsGExnNtguljNyg&bvm=bv.72197243,d.cWc
http://www.google.gy/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CBwQFjAA&url=http%3A%2F%2Fwww.iica.int%2Feng&ei=cBPhU7GaEPK_sQSd9YDgDA&usg=AFQjCNHx9_wTH3f70XeEsGExnNtguljNyg&bvm=bv.72197243,d.cWc
http://www.google.gy/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CBwQFjAA&url=http%3A%2F%2Fwww.iica.int%2Feng&ei=cBPhU7GaEPK_sQSd9YDgDA&usg=AFQjCNHx9_wTH3f70XeEsGExnNtguljNyg&bvm=bv.72197243,d.cWc
http://www.google.gy/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CBwQFjAA&url=http%3A%2F%2Fwww.iica.int%2Feng&ei=cBPhU7GaEPK_sQSd9YDgDA&usg=AFQjCNHx9_wTH3f70XeEsGExnNtguljNyg&bvm=bv.72197243,d.cWc
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16th and 

23rd 

September, 

2014 

Procurement Training The Ministry of 

Agriculture 

The Ministry of 

Agriculture, 

Boardroom 

Leon Gill and 

Sophia Jordan 

17th 

September, 

2014 

Workshop on the Use of 

Alternative Technologies 

The Ministry of 

Agriculture 

Cara Lodge Martin Poon 

25th 

September, 

2014 

Customer Service 

Training 

Professional 

Development Enterprise 

CIDA Nankumarie 

Pooran and 

Kimberly Winter 

30th 

September, 

2014 

Hygiene and Good 

Manufacturing Practices 

Training 

International Standard 

Systems Incorporated 

The French 

Alliance, 

Conference room 

 

Oslen Gordon and 

Shanaza Ally 

     

13th 

October, 

2014 Awareness Session on 

the use Agriculture 

Market Information 

System (AMIS) Text 

Message Service and 

other services of GMC 

Guyana Marketing 

Corporation 

Western Hogg 

Island Primary 

School 

Farmers 

20th 

October, 

2014 

Lanaballi and 

Beribissiballi 

23rd 

October, 

2014 

Parika Backdam 

Primary School 

27th to 

31st, 

October, 

2014 

Monitoring and 

Evaluation: Mini-

International Program for 

Development Evaluation 

Training (IPDET) 

The Ministry of Finance Guyana Police 

Force Officers’ 

Training College 

Marissa Dalton 

28th 

October, 

2014 

Exporters and Potential 

Exporters Workshop 

The Guyana Marketing 

Corporation 

Guyana Forestry 

Commission 

Multiplex 

Exporters and 

Potential 

Exporters 

28th to 

30th, 

October, 

2014 

 

 

Training on Chemicals & 

Chemicals Management 

in Guyana  

 

The Ministry of 

Agriculture 

Regency suites Oslen Gordon 

Milton Dookie 

 

13th to 14th 

November, 

2014 

Hazard Analysis of 

Critical Control Points 

(HACCP) Training 

International Standard 

Systems Inc. 

The French 

Alliance 

 

Oslen Gordon 

Shanaza Ally 

3rd to 17th Agriculture Canadian Executive Regency suites Devin Warner 
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November, 

2014 

Technicians Training Services Organization 

(CESO) 

Diana Dodson 
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2. Accounting  

Guyana Marketing Corporation operates an accounting department which is responsible for managing the 

finances of the corporation.  

The corporation‟s budget for 2014 was: -               Capital    - G$ 9.1 M 

         Current             -      G$ 118.6 M  

 

 

 

 

 

 

 

 

  

Figure 37: GMC’s Current Project - 2014 

Figure 38: GMC’s Approved Capital Projects -2014 
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BOARD OF DIRECTORS 

Guyana Marketing Corporation's Board of Directors comprises both Public and Private sector individuals.  

The current board was appointed by Cabinet to serve for the period July 01, 2014 to June 30, 2015. 

The Board is made up of the following persons: 

1. Mr. Paul Cheong - Chairman 

2. Ms. Prema Ramanah-Roopnarine - Member 

3. Mr. Mohammed Qualander - Member 

4. Mr. Anthony Ameerally, - Member 

5. Mr. Brian Sears- Member 

6. Mr. Roopnarine Sukhai - Member 

7. Mr. Ramanand Prashad - Member 

8. Mr. Deodat Doodnauth - Member 

9. Mr. Dhanpaul Dhanraj - Member 

10. Mr. Rajaindra Singh - Member 

11. Ms. Trecia David - Garnath - Member 

12. Ms. Vimala Balgobin - Member 

13. Ms. Rajdai Jagarnauth - Member 

14. Ms.Vilma Da Silva - Member 

15. Mr. Nizam Hassan - Member/Corporate Secretary 
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COMMODITY UNIT 1ST QTR 2ND QTR 3RD QTR 4TH QTR AVERAGE 2014

BOURDA WHOLESALE MARKET

FRUITS

BANANA (APPLE) $/KGS 238.45 248.00 240.11 233.75 240.08

BANANA (CAYENNE) $/KGS 360.31 364.67 337.54 332.13 348.66

BANANA (SWEET FIG) $/KGS 349.87 360.67 339.43 340.31 347.57

GOLDEN - APPLE $/KGS 220.00 264.00 211.20 238.48 233.42

GRAPEFRUIT $/KGS 32.56 35.20 36.46 32.27 34.12

LEMON $/KGS 495.00 660.00 660.00 503.25 579.56

LIME (ROUND) $/KGS 390.70 339.04 281.73 260.31 317.95

MANGO $/KGS 325.04 160.27 245.52 237.6 242.11

ORANGE $/KGS 192.23 235.37 209.08 157.87 198.64

PAPAW $/KGS 302.96 276.89 316.11 294.23 297.55

PASSION FRUIT $/KGS 330.00 341.00 467.08 435.6 393.42

PINEAPPLE $/KGS 211.57 197.75 207.33 213.02 207.42

SAPODILLA $/KGS 407.19 416.67 345.89 297.23 366.75

TANGERINE $/KGS 242.28 323.40 291.00 206.15 265.71

WATERMELON $/KGS 166.24 136.64 176.69 133.57 153.29

GROUND PROVISION

CASSAVA $/KGS 94.02 99.81 104.44 112.57 102.71

EDDO $/KGS 109.66 95.76 94.60 94.56 98.65

PLANTAIN $/KGS 200.23 204.96 162.17 150.1 179.37

SWEET POTATO $/KGS 129.16 105.00 110.31 102.3 111.69

YAM $/KGS 336.29 414.33 572.00 425.33 436.99

LEGUMES

MINICA # 4 $/KGS 733.33 938.67 836.00

NUTS

COCONUT (DRY) $/100 92.12 92.58 91.44 85.48 90.41

COCONUT (WATER) $/100 50.23 48.28 62.33 51.33 53.04

SEASONINGS

ESCHALLOT $/KGS 268.71 188.67 331.78 347.45 284.15

GINGER $/KGS 783.75 770.79 1050.70 580.31 796.39

PEPPER (HOT) $/KGS 408.06 325.47 236.82 285.31 313.92

PEPPER (SWEET) $/KGS 724.58 443.88 456.00 609.4 558.47

PEPPER (WIRI WIRI) CHERRY $/KGS 920.86 603.63 461.37 549.29 633.79

SCALLION $/KGS 290.40 185.17 290.40 352 279.49

VEGETABLES

BORA $/KGS 522.63 351.57 695.13 451.15 505.12

BOULANGER(MED) $/KGS 218.04 132.00 163.63 163.48 169.29

CABBAGE $/KGS 320.60 221.94 471.53 367.35 345.36

CORILLA $/KGS 267.03 190.50 236.97 231.73 231.56

CALALOO $/KGS 169.23 141.63 158.40 159.1 157.09

CUCUMBER $/KGS 101.91 108.53 117.79 99.89 107.03

OCHRO $/KGS 160.03 151.41 140.49 174.28 156.55

PAK CHOI $/KGS 226.46 197.13 222.04 217.91 215.89

PUMPKIN $/KGS 88.12 92.53 88.63 99.71 92.25

SAEME $/KGS 402.29 337.33 443.67 440 405.82

SQUASH (MED) $/KGS 121.62 77.98 127.15 117.45 111.05
TOMATO $/KGS 395.29 214.23 405.06 590.56 401.29
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COMMODITY UNIT 1ST QTR 2ND QTR 3RD QTR 4TH QTR AVERAGE 2014

PARIKA FARMGATE MARKET

FRUITS

BANANA (APPLE) $/KGS 90.75 90.20 81.71 69.38 83.01

BANANA (CAYENNE) $/KGS 145.75 156.20 136.71 124.38 140.76

BANANA (SWEET FIG) $/KGS 176.00 178.20 157.14 131.15 160.62

LIME (LONG) $/KGS 87.12 81.84 49.03 69.96 71.99

LIME (ROUND) $/KGS 225.87 184.80 87.27 165.98

ORANGE $/KGS 137.50 170.50 145.36 87.58 135.24

PAPAW $/KGS 186.67 192.50 202.98 218.59 200.19

PINEAPPLE $/KGS 113.89 100.22 110.00 131.62 113.93

TANGERINE $/KGS 163.11 165.00 151.80 119.31 149.81

WATERMELON $/KGS 126.50 81.40 105.29 83.77 99.24

GROUND PROVISION

CASSAVA $/KGS 44.92 67.10 72.29 71.92 64.06

EDDO $/KGS 94.42 74.80 70.71 57.54 74.37

PLANTAIN $/KGS 108.17 110.00 70.71 72.35 90.31

SWEET POTATO $/KGS 105.42 91.67 80.14 49.08 81.58

YAM $/KGS 220.00 248.60 273.43 264 251.51

NUTS

COCONUTS (DRY) $/100 60.32 61.60 55.31 53.72 57.74

COCONUT (WATER) $/100 36.67 36.67 36.67 36.67 36.67

SEASONINGS

ESCHALLOT $/KGS 272.00 176.00 245.14 382.46 268.90

PEPPER (HOT) $/KGS 357.50 195.80 116.29 181.08 212.67

PEPPER (WIRI WIRI) CHERRY $/KGS 652.67 360.80 226.29 308 386.94

PEPPER (SWEET) $/KGS 771.83 411.40 454.67 663.38 575.32

VEGETABLES

BORA $/KGS 345.71 223.49 314.29 333.63 304.28

BOULANGER(MED) $/KGS 192.00 90.75 84.33 162.8 132.47

CABBAGE $/KGS 210.83 146.30 339.43 252.15 237.18

CALALOO $/KGS 171.60 153.12 190.83 135.25 162.70

CORILLA $/KGS 163.17 121.00 132.00 137.08 138.31

CUCUMBER $/KGS 71.13 41.80 58.46 49.75 55.29

OCHRO $/KGS 146.00 114.40 97.43 132 122.46

PAK CHOI $/KGS 148.50 138.60 160.29 231 169.60

PUMPKIN $/KGS 45.00 61.05 34.57 59.57 50.05

SAEME $/KGS 456.00 466.40 465.14 440 456.89

SQUASH (MED) $/KGS 92.00 41.56 113.67 76.33 80.89
TOMATO $/KGS 269.50 123.20 370.86 446.77 302.58

Table 1A: Quarterly Average Wholesale Prices for 2014 at the Reported Markets (Cont’d) 
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COMMODITY UNIT 1ST QTR 2ND QTR 3RD QTR 4TH QTR AVERAGE 2014

PARIKA OPENGATE MARKET

FRUITS

BANANA (APPLE) $/KGS 104.50 113.30 94.29 81.65 98.44

BANANA (CAYENNE) $/KGS 163.17 173.80 150.86 147.23 158.77

BANANA (SWEET FIG) $/KGS 187.46 196.90 176.00 151.04 177.85

LIME (LONG) $/KGS 100.32 95.04 62.23 82.55 85.04

LIME (ROUND) $/KGS 261.80 200.20 539.00 100.1 275.28

MANGO $/KGS 176.00 176.00

ORANGE $/KGS 156.29 198.00 170.50 120.15 161.24

PAPAW $/KGS 251.67 279.58 294.64 299.68 281.39

PASSION FRUIT $/KGS 396.00 389.40 358.29 374 379.42

PINEAPPLE $/KGS 165.51 180.28 189.44 213.42 187.16

TANGERINE $/KGS 187.27 198.00 181.50 135.85 175.66

WATERMELON $/KGS 147.58 100.10 122.57 94.42 116.17

GROUND PROVISION
CASSAVA $/KGS 56.65 78.10 83.29 83.77 75.45

EDDO $/KGS 101.57 89.10 83.29 69.38 85.84

PLANTAIN $/KGS 150.33 143.00 113.14 115.92 130.60

SWEET POTATO $/KGS 118.25 102.67 92.71 63.88 94.38

YAMS $/KGS 250.00 283.80 298.57 294 281.59

MEAT

CHICKEN (LOCAL) $/KGS 729.67 756.80 744.86 783.54 753.72

EGGS (LOCAL WHITE) $/TY 859.09 880.00 964.29 879.17 895.64

NUTS

COCONUT (DRY) $/100 69.30 68.20 64.74 60.87 65.78

COCONUT (WATER) $/100 44.00 44.00 44.00 44 44.00

SEASONINGS

ESCHALLOT $/KGS 320.83 220.00 295.43 443.38 319.91

GINGER $/KGS 672.00 682.00 820.29 522.92 674.30

PEPPER (HOT) $/KGS 421.67 255.20 154.00 231 265.47

PEPPER (SWEET) $/KGS 874.50 495.00 550.00 781 675.13

PEPPER (WIRI WIRI) CHERRY $/KGS 792.00 506.00 308.00 396 500.50

VEGETABLES

BORA $/KGS 408.57 289.14 377.14 928.35 500.80

BOULANGER(MED) $/KGS 220.00 117.33 106.33 183.33 156.75

CABBAGE $/KGS 264.00 201.30 383.43 296.15 286.22

CALALOO $/KGS 198.00 174.24 132.00 153.12 164.34

CORILLA $/KGS 212.67 180.40 235.71 213.23 210.50

CUCUMBER $/KGS 81.60 52.80 72.60 65.15 68.04

OCHRO $/KGS 179.67 144.10 124.14 288.54 184.11

PAK CHOI $/KGS 190.02 181.50 196.11 282.7 212.58

PUMPKIN $/KGS 58.21 70.95 44.31 72.77 61.56

SAEME $/KGS 514.80 513.33 515.43 492.8 509.09

SQUASH (MED) $/KGS 121.50 53.78 139.33 102 104.15
TOMATO $/KGS 322.67 152.90 432.67 497.54 351.45

Table 1A: Quarterly Average Wholesale Prices for 2014 at the Reported Markets (Cont’d) 
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COMMODITY UNIT 1ST QTR 2ND QTR 3RD QTR 4TH QTR AVERAGE 2014

STABROEK WHOLESALE MARKET

FRUITS

BANANA (APPLE) $/KGS 211.75 231.00 193.38 205.86 210.50

BANANA (CAYENNE) $/KGS 332.75 317.17 228.80 288.62 291.84

BANANA (SWEET FIG) $/KGS 355.21 353.91 337.92 347.81 348.71

LEMON $/KGS 286.00 385.00 396.00 354.75 355.44

LIME (ROUND) $/KGS 348.81 324.62 248.99 259.78 295.55

MANGO $/KGS 217.49 176.00 241.32 242 219.20

ORANGE $/KGS 184.14 217.14 184.91 145.48 182.92

PAPAW $/KGS 284.79 266.75 289.64 275.07 279.06

PASSION FRUIT $/KGS 297.00 242.00 238.20 312.74 272.49

PINEAPPLE $/KGS 180.74 207.69 149.26 174.6 178.07

WATERMELON $/KGS 157.21 124.67 151.29 131.73 141.23

GROUND PROVISIONS

CASSAVA $/KGS 92.48 99.69 106.70 109.25 102.03

EDDO $/KGS 106.74 93.28 94.13 85.75 94.98

PLANTAIN $/KGS 179.81 196.85 158.87 159.5 173.76

SWEET POTATO $/KGS 126.85 108.85 116.38 94.5 111.65

YAM $/KGS 381.33 396.00 510.89 469.33 439.39

LEGUMES

BLACKEYE $/KGS 454.67 440.00 418.67 449.78 440.78

MINICA # 4 $/KGS 836.00 821.33 903.47 840.89 850.42

PEANUT $/KGS 759.00 748.00 1130.00 792 857.25

NUTS

COCONUT (DRY) $/100 92.40 89.94 96.50 85.09 90.98

COCONUT (WATER) $/100 34.83 48.89 41.86

SEASONING

ESCHALLOT $/KGS 266.87 195.80 311.52 388.3 290.62

GINGER $/KGS 801.17 734.00 1042.00 704 820.29

PEPPER (HOT) $/KGS 363.00 319.44 234.96 296 303.35

PEPPER (SWEET) $/KGS 701.56 393.13 374.88 602.38 517.99

PEPPER (WIRI WIRI) CHERRY $/KGS 845.17 570.00 408.32 502 581.37

SCALLION $/KGS 255.20 231.00 322.67 264 268.22

VEGETABLES

BORA $/KGS 431.08 358.29 446.04 447.14 420.64

BOULANGER(MED) $/KGS 218.68 123.75 142.12 176 165.14

CABBAGE $/KGS 319.81 209.00 467.50 352 337.08

CALALOO $/KGS 165.00 137.39 145.42 148.72 149.13

CORILLA $/KGS 247.50 158.84 233.96 218 214.58

CUCUMBER $/KGS 111.96 99.35 112.46 89 103.19

OCHRO $/KGS 167.54 134.64 124.81 160.75 146.94

PAK CHOI $/KGS 206.88 170.02 204.34 192 193.31

PUMPKIN $/KGS 88.00 87.56 78.48 94.81 87.21

SAEME $/KGS 412.00 300.14 348.12 415.07 368.83
SQUASH (MED) $/KGS 126.72 73.33 125.23 114.71 110.00

TOMATO $/KGS 357.92 199.25 346.08 572 368.81

Table 1A: Quarterly Average Wholesale Prices for 2014 at the Reported Markets (Cont’d) 
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COMMODITY UNIT 1ST QTR 2ND QTR 3RD QTR 4TH QTR AVERAGE 2014

BOURDA RETAIL MARKET

FRUITS

BANANA (APPLE) $/KGS 335.68            350.71 335.03 324.5 336.48

BANANA (CAYENNE) $/KGS 503.07            498.24 453.20 441.18 473.92

BANANA (SWEET FIG) $/KGS 467.87            491.12 443.24 444.13 461.59

GOLDEN - APPLE $/KGS 404.80 255.20 318.56 394 343.14

GRAPEFRUIT $/KGS 55.26              63.18 62.35 51.48 58.07

LEMON $/KGS 700.54 825.00 1,029.60 880 858.79

LIME (ROUND) $/KGS 512.98            389.33 368.28 388.76 414.84

MAMEY $/KGS 528.00 660.00 660.00 686.89 633.72

MANGO $/KGS 601.73            331.61 381.04 676.77 497.79

ORANGE $/KGS 267.84            370.55 359.42 246.14 310.99

PAPAW $/KGS 444.49            421.40 496.75 423.54 446.55

PASSION FRUIT $/KGS 524.04            479.32 621.42 568.36 548.29

PINEAPPLE $/KGS 248.41            235.91 255.16 244.9 246.10

PLANTAIN $/KGS 264.69            299.37 242.65 237.74 261.11

SAPODILLA $/KGS 635.17            526.83 638.00 590.99 597.75

TANGARINE $/KGS 348.00            398.20 376.20 303.25 356.41

WATERMELON $/KGS 293.33            203.67 255.13 209.14 240.32

GROUND PROVISION

CASSAVA $/KGS 140.59            148.50 166.67 187.73 160.87

EDDO $/KGS 190.44            184.74 183.23 185.11 185.88

SWEET POTATO $/KGS 218.58            200.36 201.77 237.74 214.61

YAM $/KGS 567.60            594.00 768.00 193.39 530.75

LEGUMES

MINICA # 4 $/KGS 997.33            1,056.00 1,095.11 609.13 939.39

BLACKEYE $/KGS 430.22            469.33 488.89 462.81

MEAT

BEEF $/KGS 877.07            882.84 882.00 875.6 879.38

CHICKEN $/KGS 794.28            805.06 823.71 800.07 805.78

EGGS (LOCAL WHITE) $/EAC 893.56            889.06 1,030.94 38.43 713.00

PORK $/KGS 1,198.59         1,210.00 1,183.74 1,180.14 1,193.12

NUTS

COCONUT (DRY) $/EAC 125.26            126.68 157.97 127.36 134.32

COCONUT (WATER) $/EAC 161.00            165.22 167.06 164.33 164.40

SEASONINGS

ESCHALLOT $/KGS 369.29            280.00 447.56 447.33 386.05

CELERY $/KGS 875.45            630.90 861.33 1,073.29 860.24

GINGER $/KGS 1,049.81         1,000.21 1,350.64 841.68 1,060.59

PEPPER (HOT) $/KGS 521.13            451.65 338.17 400.26 427.80

PEPPER (SWEET) $/KGS 926.13            612.00 627.33 827.2 748.17

PEPPER (WIRI WIRI) CHERRY $/KGS 1,169.14         836.00 678.67 768.53 863.09

SCALLION $/KGS 359.33            272.80 506.00 431.2 392.33

VEGETABLES

BORA $/KGS 592.17            529.37 663.97 820.63 651.54

BOULANGER(LGE) $/KGS 240.00            200.00 225.00 200 216.25

BOULANGER(MED) $/KGS 327.18            238.18 225.62 175 241.50

CABBAGE $/KGS 415.94            295.92 559.06 459.63 432.64

CALALOO $/KGS 276.08            252.66 268.98 255.46 263.30

CORILLA $/KGS 355.42            295.33 339.43 325.6 328.95

CUCUMBER $/KGS 145.80            147.27 158.80 141.21 148.27

OCHRO $/KGS 236.56 229.71 213.85 249.56 232.42

PAK CHOI $/KGS 380.35 353.60 381.67 373.11 372.18

PUMPKIN $/KGS 135.85 141.22 134.20 146.19 139.37

SAEME $/KGS 546.86 465.14 622.77 613.8 562.14

SQUASH (MED) $/KGS 174.11            122.38 182.39 172.7 162.90
TOMATO $/KGS 535.92            314.90 524.12 771.38 536.58

 
Table 1B: Quarterly Average Retail Prices for 2014 at the Reported Markets 
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COMMODITY UNIT 1ST QTR 2ND QTR 3RD QTR 4TH QTR AVERAGE 2014

STABROEK RETAIL MARKET

FRUITS

AVOCADO $/KGS 484.00 408.57 410.67 513.33 454.14

BANANA (APPLE) $/KGS 328.09 330.00 293.62 307 314.68

BANANA (CAYENNE) $/KGS 432.83 418.00 352.88 400.67 401.10

BANANA (SWEET FIG) $/KGS 459.36 475.39 429.85 450 453.65

LEMON $/KGS 528.00 693.00 1,146.75 817.3 796.26

LIME (ROUND) $/KGS 474.80 423.91 354.20 353.65 401.64

MAMEY $/KGS 645.33

MANGO $/KGS 258.26 240.90 254.30 235.58 247.26

ORANGE $/KGS 259.45 351.89 297.67 209.05 279.52

PAPAW $/KGS 381.74 382.58 421.41 399.52 396.31

PASSION FRUIT $/KGS 502.70 307.56 349.46 449.9 402.41

PINEAPPLE $/KGS 205.56 224.63 192.76 228.03 212.75

PLANTAIN $/KGS 258.57 264.69 232.69 231.5 246.86

SAPODILLA $/KGS 540.32 492.07 422.99 422.99 469.59

TANGARINE $/KGS 280.50 264.00 276.10 238.99 264.90

WATERMELON $/KGS 231.00 189.75 247.19 218.9 221.71

GROUND PROVISIONS

CASSAVA $/KGS 139.58 143.46 161.92 178.33 155.82

EDDO $/KGS 175.59 168.08 159.78 165.75 167.30

SWEET POTATO $/KGS 199.13 184.25 188.27 171.33 185.75

YAM $/KGS 529.47 547.07 671.00 624.31 592.96

LEGUMES

BLACKEYE $/KGS 344.67 469.33 463.47 528 451.37

MINICA # 4 $/KGS 1,014.10 1,035.05 1,014.93 987.56 1,012.91

PEANUT $/KGS 328.09 330.00 293.62 937.2 472.23

MEAT

BEEF $/KGS 879.08 878.09 878.31 870.57 876.51

CHICKEN $/KGS 819.28 813.08 848.69 819.94 825.25

EGGS (LOCAL WHITE) $/EAC 920.14 902.61 1,092.27 44.51 739.88

PORK $/KGS 1,178.00 1,192.40 1,145.83 1,143.65 1,164.97

NUTS

COCONUT (DRY) $/EAC 126.10 122.50 134.60 135.09 129.57

COCONUT (WATER) $/EAC 91.67 198.00 172.5 154.06

SEASONING

CELERY $/KGS 792.88 626.52 983.23 1,232.00 908.66

ESCHALLOT $/KGS 381.33 271.70 410.08 496.57 389.92

GINGER $/KGS 1,047.20 943.13 1,339.13 915.33 1,061.20

PEPPER (HOT) $/KGS 495.41 428.56 314.16 402 410.03

PEPPER (SWEET) $/KGS 913.41 558.25 532.23 798.33 700.56

PEPPER (WIRI WIRI) CHERRY $/KGS 1,117.93 784.00 590.62 729.14 805.42

VEGETABLES

BORA $/KGS 675.29 621.28 816.75 820.85 733.54

BOULANGER(LGE) $/KGS 211.11 200.00 190.00 200 200.28

BOULANGER(MED) $/KGS 252.55 245.56 189.86 163.16 212.78

CABBAGE $/KGS 402.52 287.76 555.08 422 416.84

CALALOO $/KGS 246.94 236.97 233.20 248.41 241.38

CORILLA $/KGS 335.70 249.04 323.55 312 305.07

CUCUMBER $/KGS 151.91 135.76 164.30 133.6 146.39

OCHRO $/KGS 242.00 197.56 193.43 234.67 216.92

PAK CHOI $/KGS 345.89 294.10 330.25 331.89 325.53

PUMPKIN $/KGS 139.33 129.14 122.95 134 131.36

SAEME $/KGS 558.80 426.46 471.63 587.71 511.15

SQUASH (MED) $/KGS 183.48 118.13 175.15 161.7 159.62

TOMATO $/KGS 490.79 281.60 457.11 698.33 481.96

Table 1B: Quarterly Average Retail Prices for 2014 at the Reported Markets (Cont’d) 
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TABLE II

EXPORT EXPORT EXPORT            EXPORT  VALUE %

COMMODITY VOLUME VOLUME VOLUME OF

(TONNES) (TONNES) (TONNES) $G $US TOT. VOLUME

REGIONAL MARKETS 2012 2013 2014 2014 2014 2014

Achar 0.00 0.00 0.80 800,000 3,922 0.11

Coconut Oil (Refined) 0.00 0.00 0.21 270,400 1,326 0.03

Coconut (dry) 1.00 0.00 0.23 18,160 89 0.03

Cucumber 2.07 1.59 2.50 720,200 3,530 0.35

Eddo 7.99 11.58 21.24 5,130,740 25,151 2.94

Ginger 0.00 0.00 0.65 441,800 2,166 0.09

Limes 9.78 10.83 42.48 11,637,232 57,045 5.88

Minica #4 0.05 0.21 0.04 20,500 100 0.01

Papaw 7.17 1.85 11.27 6,481,650 31,774 1.56

Passion fruit 0.00 0.06 0.87 368,320 1,805 0.12

Pepper (hot) 0.00 0.00 0.16 69,280 339 0.02

Pepper (Sauce) 0.00 0.04 2.00 1,300,000 6,373 0.28

Pepper (Wiri Wiri) 0.00 0.00 0.13 112,500 551 0.02

Pineapple 12.29 7.16 14.88 5,892,700 28,886 2.06

Plantain 0.20 0.00 15.24 5,153,240 25,261 2.11

Pumpkin 8.25 24.45 54.77 12,581,358 61,674 7.58

Sauces 0.00 0.21 17.58 13,535,000 66,348 2.43

Watermelon 43.26 94.77 132.91 31,324,120 153,550 18.40

Yam 0.00 0.00 0.35 70,400 345 0.05

Sub-Total Regional 92.73 153.39 318.30 95,927,600 470,235 44.06

EXPORT EXPORT EXPORT            EXPORT  VALUE %

COMMODITY VOLUME VOLUME VOLUME OF

(TONNES) (TONNES) (TONNES) $G $US TOT. VOLUME

EXTRA REGIONAL MARKETS 2012 2013 2014 2014 2014 2014

Achar 0.72 1.38 4.36 4,356,000 21,353 0.60

Avocado 1.27 0.03 0.01 4,554 22 0.00

Awara 0.18 2.27 2.70 1,510,880 7,406 0.37

Bora 16.23 20.12 19.67 12,135,445 59,487 2.72

Boulanger 11.09 14.63 19.46 10,044,257 49,237 2.69

Breadnut (frozen) 17.18 28.40 24.81 21,912,100 107,413 3.43

Cabbage 0.00 0.00 0.00 1,200 6 0.00

Cassava Flour 0.00 0.00 0.05 36,000 176 0.01

Calaloo 0.01 0.21 0.05 11,900 59 0.01

Cassava Casareep 1.95 2.74 3.00 2,885,300 14,144 0.42

Cassava bread 0.00 0.03 0.07 65,000 319 0.01

Coffee 0.00 0.00 0.02 16,000 78 0.00

Celery 0.18 0.12 0.02 11,500 56 0.00

Cerassie Tea 4.07 4.13 5.76 5,974,600 29,287 0.80

Coconut (dry) 0.34 0.02 0.21 16,120 79 0.03

Coconut Choka 2.78 5.06 5.75 5,052,640 24,768 0.80

Corilla 0.02 1.16 0.63 197,536 968 0.09

Eddo 42.32 27.80 28.05 6,351,960 31,137 3.88

Eshallot 0.04 0.02 0.00 1,300 6 0.00

Genip 3.60 5.91 3.72 2,252,414 11,041 0.51

Golden apple 0.30 0.00 0.20 60,000 294 0.03

Kowa 0.00 0.51 0.32 280,720 1,376 0.04

Herbs 0.01 0.10 0.53 176,500 865 0.07

Mamey apple 0.08 1.28 0.31 122,400 600 0.04

Mango 182.28 163.04 148.21 54,307,892 266,214 20.51

Noni 0.68 0.00 0.70 700,000 3,431 0.10

Ochro 0.84 2.89 1.13 322,413 1,581 0.16

Passion fruit 0.00 0.00 0.01 785 4 0.00

Pepper (hot) 2.04 7.71 0.75 328,700 1,709 0.10

Pepper (sauce) 0.00 5.27 1.48 953,200 4,673 0.20

Pepper (wiri wiri) 41.28 42.40 34.47 19,531,028 95,741 4.77

Pepper (crushed) 0.04 0.00 0.02 19,320 95 0.00

Pineapple 0.48 2.64 4.43 1,771,564 8,685 0.61

Plant Parts 1.05 1.44 2.51 607,889 2,980 0.35

Plantain Chip 0.08 0.00 0.03 34,274 70 0.00

Pumpkin 27.85 57.39 60.93 15,398,434 75,483 8.43

Saeme 7.41 10.06 11.15 5,763,752 28,254 1.54

Sapodilla 0.69 1.11 0.19 52,000 255 0.03

Sauces 0.00 0.00 1.48 912,000 4,471 0.20

Seasonings 0.11 0.05 0.32 213,500 1,047 0.04

Soursop 0.00 0.00 0.01 7,200 35 0.00

Squash 3.76 7.00 8.75 2,330,011 11,422 1.21

Starapple 0.00 0.02 0.28 179,200 878 0.04

Sweet basil 2.85 3.10 1.61 272,148 1,334 0.22

Sweet potato 0.00 0.00 0.01 3,300 16 0.00

Thyme (dried) 5.96 5.16 6.02 1,144,062 5,608 0.83

Sub-Total Extra Regional 381.04 427.44 404.18 178,328,998 874,163 56

TOTAL EXPORTS VIA AIR 473.77 580.83 722.48 274,256,598 1,344,398 100

 Note:Rate used for $US1.00=G$204.00

REGIONAL AND EXTRA REGIONAL EXPORT 

      VIA AIRPORTS DURING 2014 AS COMPARED WITH 2012 AND 2013

Table II: Regional and Extra-Regional Exports via Timehri During 2014 as compared with 
2012 and 2013. 
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TABLE III

COMMODITY VOLUME VOLUME VOLUME VALUE VALUE % OF TOT. 

(TONNES) (TONNES) (TONNES) $G $US VOLUME

REGIONAL 2012 2013 2014 2014 2014 2014

Achar 0.00 0.18 0.36 369,000 1,809 0.00

Butternut Squash 0.00 0.00 0.18 90,500 444 0.00

Cassava Cassreep 0.10 0.30 0.73 806,400 3,953 0.01

Coconut (Dry) 191.62 638.37 144.94 11,595,440 56,840 1.10

Coconut Oil (crude) 334.08 288.92 539.65 195,223,750 956,979 4.09

Coconut Oil (refined) 0.00 0.00 7.74 5,691,700 27,901 0.06

Coconut Water 132.17 93.79 92.18 31,757,640 155,674 0.70

Copra 971.08 754.51 217.30 32,608,000 159,843 1.65

Copra Meal 0.00 61.27 35.96 8,339,200 40,878 0.27

Cucumber 0.00 0.00 1.20 162,000 794 0.01

Eddo 6.00 50.07 124.81 27,999,020 137,250 0.95

Ginger 8.29 16.54 10.25 3,748,560 18,376 0.08

Honey 0.00 0.00 0.54 607,104 2,976 0.00

Jams & Jellies 0.23 2.14 0.03 14,000 69 0.00

Lime 11.14 18.04 10.71 3,040,438 14,904 0.08

Orange 0.00 0.00 4.47 2,037,920 9,990 0.03

Papaw 0.75 0.00 0.32 128,800 631 0.00

Pepper Sauce 0.91 2.71 6.03 3,536,135 17,334 0.05

Pineapple 36.77 60.99 92.57 35,907,333 176,016 0.70

Plantain 0.00 1.50 4.57 721,200 3,535 0.03

Pumpkin 103.03 64.52 198.34 50,057,731 245,381 1.50

Sauces 1.42 11.75 18.42 7,945,852 38,951 0.14

Sweet Potatoes 0.00 0.40 5.96 2,165,600 10,616 0.05

Seasoning 0.00 0.00 9.08 5,894,550 28,894 0.07

Watermelon 40.30 21.44 4.34 1,084,240 5,315 0.03

Yam 0.72 4.90 1.56 508,182 2,491 0.01

Sub-Total Regional 1,838.70 2,092.75 1,532.24 432,040,295 2,117,844 12

VOLUME VOLUME VOLUME VALUE VALUE % OF TOT. 

(TONNES) (TONNES) (TONNES) $G $US VOLUME

EXTRA REGIONAL 2012 2013 2014 2014 2014 2014

Achar 1.45 2.38 12.80 12,797,800 62,734 0.10

Cassava Cassreep 0.25 0 4.5 3,960,000 19,412 0.03

Coconuts (Dried) 8,437.30 9,574.97 11,019.79 881,583,554 4,321,488 83.49

Coconut choka 0.00 0.00 0.33 292,160 1,432 0.00

Frozen Breadnut 0.00 0.00 11.20 9,851,600 48,292 0.08

Eddo 4.26 0.00 25.82 4,623,745 22,666 0.20

Frozen Mango 0.00 0.00 5.27 3,480,180 17,060 0.04

Heart of Palm 319.99 386.29 461.62 265,860,194 1,303,236 3.50

Jams 10.70 3.97 7.50 4,254,510 20,856 0.06

Pepper Sauce 2.73 12.67 13.64 8,533,264 41,829 0.10

Pumpkin 50.27 0.00 44.18 8,499,462 41,664 0.33

Sauces 33.26 42.12 59.17 34,531,511 169,272 0.45
Sweet Potatoes 0.00 0.00 1.20 876,000 4,294 0.01

Sub-total Extra Regional 8,869.70 10,027.10 11,667.01 1,239,143,980 6,074,235 88

TOTAL EXPORTS VIA SEA 10,708.40 12,119.85 13,199.25 1,671,184,275 8,192,079 100

Note :Rate used US$1.00=G$204.00

COMMODITY

      VIA SEAPORTS DURING 2014 AS COMPARED WITH 2012 AND 2013

REGIONAL AND EXTRA REGIONAL EXPORT 

Table III: Regional and Extra-Regional Exports via Seaports During 2014 as compared with 
2012 and 2013. 
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EXPORT EXPORT EXPORT %

COMMODITY VOLUME VOLUME VOLUME OF

(Tonnes) (Tonnes) (Tonnes) $G $US TOT. VOLUME

2012 2013 2014 2014 2014 2014

Achar 2.17 3.74 18.31 18,322,800 89,818 0.13

Avocado 1.27 0.03 0.01 4,554 22 0.00

Awara 0.18 2.27 2.70 1,510,880 7,406 0.02

Bora 16.23 20.12 19.67 12,135,445 59,487 0.14

Boulanger 11.11 14.45 19.46 10,044,257 49,237 0.14

Breadnut (frozen) 5.26 6.56 36.01 31,763,700 155,705 0.26

Butternut Squash 3.90 0.00 0.18 90,500 444 0.00

Cassava Cassareep 2.30 3.04 8.24 7,651,700 37,509 0.06

Cassava bread 0.00 0.03 0.07 65,000 319 0.00

Cassava Flour 0.00 0.00 0.05 36,000 176 0.00

Coconut (dry) 8,630.27 10,213.36 11,165.00 893,213,274 4,378,498 80.20

Coconut (Water) 132.17 93.79 92.18 31,757,640 155,674 0.66

Coconut Choka 2.78 5.06 6.09 5,344,800 26,200 0.04

Copra 971.08 754.51 217.00 32,608,000 159,843 1.56

Copra Meal 0.00 61.27 36.00 8,339,200 40,878 0.26

Corilla 0.02 1.16 0.63 197,536 969 0.00

Refined (Coconut Oil) 0.04 0.02 7.95 5,962,100 29,226 0.06

Crude(coconut oil) 334.08 288.92 539.65 195,223,750 956,979 3.88

Cucumber 2.07 1.59 3.70 882,200 4,324 0.03

Eddo 60.57 89.46 194.00 44,105,465 216,204 1.39

Genip 3.50 5.91 3.72 2,252,414 11,041 0.03

Ginger 8.29 16.54 11.00 4,190,360 20,541 0.08

Heart of Palm 319.99 386.29 461.62 265,860,194 1,303,236 3.32

Herbs & Tea 4.07 4.23 6.29 6,151,100.00 30,152.00 0.05

Honey 0.00 0.00 0.54 607,104 2,976 0.00

Jams & Jellies 10.93 6.11 7.53 4,268,510 20,924 0.05

Kowa(Jack-fruit) 0.00 0.51 0.32 280,720 1,376 0.00

Lime 20.92 28.87 53.00 14,677,670 71,949 0.38

Mamey apple 0.08 1.28 0.31 122,400 600 0.00

Mango 182.28 163.04 153.48 57,788,072 283,273 1.10

Noni 0.68 0.00 0.70 700,000 3,431 0.01

Ochro 0.84 2.89 1.13 322,413 1,581 0.01

Orange 0.08 0.00 4.47 2,037,920 9,990 0.03

        EXPORT  VALUE

Table IV: Total Exports of Non-Traditional Agricultural Produce via Air and Seaports during 

2014 as compared with 2012 and 2013. 
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EXPORT EXPORT EXPORT %

COMMODITY VOLUME VOLUME VOLUME OF

(Tonnes) (Tonnes) (Tonnes) $G $US TOT. VOLUME

2012 2013 2014 2014 2014 2014

Papaw 7.93 1.85 12.00 6,610,450 32,404 0.09

Passion fruit 0.00 0.06 0.87 369,105 1,810 0.01

Pepper (hot) 2.04 7.71 0.91 417,980 2,049 0.01

Pepper (wiri wiri) 41.30 42.40 34.59 19,643,528 96,292 0.25

Pepper Sauce 3.86 20.93 23.16 14,341,919.00 70,304.00 0.17

Pineapple 52.03 70.79 112.00 43,571,597 213,587 0.80

Plant parts 1.05 1.44 2.51 607,889 2,980 0.02

Plantain 0.20 1.50 20.00 5,874,440 28,796 0.14

Pumpkin 189.40 146.36 358.21 86,536,985 424,201 2.57

Saeme 7.41 10.06 11.15 5,763,752 28,254 0.08

Sapodilla 0.69 1.11 0.19 52,000 255 0.00

Sauces 34.67 53.87 102.65 56,924,363 279,041 0.74

Seasonings 0.11 0.05 9.40 6,108,050 29,941 0.07

Squash 3.77 7.00 8.75 2,330,010 11,422 0.06

Starapple 0.00 0.02 0.28 179,200 878 0.00

Sweet basil 2.85 3.10 1.61 272,148 1,334 0.01

Sweet potato 0.00 0.40 7.17 3,044,900 14,925 0.05

Thyme (fresh) 6.00 5.16 6.02 1,144,062 5,608 0.04

Watermelon 83.56 116.21 136.40 32,408,360 158,865 0.98

Yam 0.72 4.90 2.00 578,582 2,836 0.01

Other* 0.69 0.57 0.38 143,874.00 704.00 0.00

TOTAL 11,186.24 12,700.09 13,921.25 1,945,440,872.00 9,536,473.68 100.00

 Note:Rate used for US$1.00=G$204.00
* Soursop, Plantain Chips, Minica #4, Golden Apple, Eschallot, Coffee Beans, Celery, Calaloo and Cabbage

        EXPORT  VALUE

Table IV: Total Exports of Non-Traditional Agricultural Produce via Air and Seaports during 

2014 as compared with 2012 and 2013 (Cont’d) 
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EXPORT EXPORT EXPORT         EXPORT  VALUE %

COMMODITY VOLUMEVOLUME VOLUME OF TOT.

(Tonnes) (Tonnes) (Tonnes) $G $US VOLUME

FRESH 2012 2013 2014 2014 2014 2014

Avocado 1.27 0.03 0.01 4,554 22 0.00

Awara 0.18 2.27 2.70 1,510,880 7,406 0.02

Bora 16.23 20.12 19.67 12,135,445 59,487 0.14

Boulanger 11.11 14.45 19.46 10,044,257 49,237 0.14

Breadnut (frozen) 5.26 6.56 36.01 31,763,700 155,705 0.26

Butternut Squash 3.90 0.00 0.18 90,500 444 0.00

Cabbage 0.00 0.00 0.00 1,200 6 0.00

Calaloo (poi) 0.01 0.21 0.05 11,900 59 0.00

Celery 0.18 0.12 0.02 11,500 56 0.00

Coconut (dry) 8,630.27 10,213.36 11,165.00 893,213,274 4,378,498 80.18

Corilla 0.02 1.16 0.63 197,536 969 0.00

Cucumber 2.07 1.59 3.70 882,200 4,324 0.03

Eddo 60.57 89.46 194.00 44,105,465 216,204 1.39

Eschallot 0.04 0.02 0.00 1,300 6 0.00

Genip 3.50 5.91 3.72 2,252,414 11,041 0.03

Ginger (fresh) 8.29 16.54 11.00 4,190,360 20,541 0.08

Golden apple 0.30 0.00 0.20 60,000 294 0.00

Kowa (Jack-fruit) 0.00 0.51 0.32 280,720 1,376 0.00

Lime 20.92 28.87 53.00 14,677,670 71,949 0.38

Mamey apple 0.08 1.28 0.31 122,400 600 0.00

Mango 182.28 163.04 153.48 57,788,072 283,273 1.10

Minica # 4 0.07 0.21 0.04 20,500 100 0.00

Ochro 0.84 2.89 1.13 322,413 1,581 0.01

Orange 0.08 0.00 4.47 2,037,920 9,990 0.03

Papaw 7.93 1.85 12.00 6,610,450 32,404 0.09

Passion fruit 0.00 0.06 0.87 369,105 1,810 0.01

Pepper (hot) 2.04 7.71 0.91 417,980 2,049 0.01

Pepper (wiri wiri) 41.30 42.40 34.59 19,643,528 96,292 0.25

Table V: Total Exports of Non-Traditional Agricultural Produce Fresh & Processed for 2014 
as compared with 2012 and 2013. 
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EXPORT EXPORT EXPORT         EXPORT  VALUE %

COMMODITY VOLUMEVOLUME VOLUME OF TOT.

(Tonnes) (Tonnes) (Tonnes) $G $US VOLUME

FRESH 2012 2013 2014 2014 2014 2014

Plantain 0.20 1.50 20.00 5,874,440 28,796 0.13

Plant Parts 1.05 1.44 5.70 607,889 2,980 0.04

Pineapple 52.03 70.79 112.00 43,571,597 213,587 0.70

Soursop 0.00 0.00 0.01 7,200 35 0.00

Pumpkin 189.40 146.36 358.21 86,536,985 424,201 2.25

Sapodilla 0.69 1.11 0.19 52,000 255 0.00

Saeme 7.41 10.06 11.15 5,763,752 28,254 0.07

Squash 3.77 7.00 8.75 2,330,010 11,422 0.05

Starapple 0.00 0.02 0.28 179,200 878 0.00

Sweet basil 2.85 3.10 1.61 272,148 1,334 0.01

Sweet potato 0.00 0.40 7.17 3,044,900 14,925 0.04

Thyme 6.00 5.16 6.02 1,144,062 5,608 0.04

Watermelon 83.56 116.21 136.40 32,408,360 158,865 0.86

Yam 0.72 4.90 2.00 578,582 2,836 0.01

Sub-total (fresh) 11,372.25 13,026.53 14,400.98 1,285,140,382 6,301,713 2091.72

EXPORT EXPORT EXPORT         EXPORT  VALUE %

COMMODITY VOLUME VOLUME VOLUME OF TOT.

(Tonnes) (Tonnes) (Tonnes) $G $US VOLUME

PROCESSED 2012 2013 2014 2014 2014 2014

Achar 2.17 3.74 18.31 18,322,800 89,818 0.11

Cassava bread 0.00 0.03 0.07 65,000 319 0.00

Cassava flour 0.00 0.00 0.05 36,000 176 0.00

Cassava Casareep 2.30 3.04 8.24 7,651,700 37,509 0.05

Carassie Tea 4.07 4.13 5.76 5,974,600 29,287 0.04

Coconut Oil 0.04 0.02 7.95 5,962,100 29,226 0.05

Coconut Oil (crude) 334.08 288.92 539.65 195,223,750 956,979 3.39

Coconut Choka 2.78 5.06 6.09 5,344,800 26,200 0.04

Coconut Water 132.17 93.79 92.18 31,757,640 155,674 0.58

Copra 971.08 754.51 217.00 32,608,000 159,843 1.36

Coffee 0.00 0.00 0.02 16,000 78 0.00

Copra Meal 0.00 61.27 36.00 8,339,200 40,878 0.23

Jams & jellies 10.93 6.11 7.53 4,268,510 20,924 0.05

Heart of Palm 319.99 386.29 461.62 265,860,194 1,303,236 2.90

Honey 0.00 0.00 0.54 607,104 2,976 0.00

Herbs & Tea 0.01 0.10 0.53 176,500 865 0.00

Noni 0.68 0.00 0.70 700,000 3,431 0.00

Pepper Sauce 11.42 24.83 23.16 14,341,919 70,304 0.15

Plantain Chips 0.09 0.00 0.03 14,274 70 0.00

Sauces 34.05 53.87 102.65 56,924,363 279,041 0.64

Seasonings 0.11 0.05 9.40 6,108,050 29,941 0.06

Sub-total (processed) 1,826       1,690        1,537        660,302,504      3,236,775   16.31

TOTAL 13,198   14,717     15,938     1,945,442,886 9,538,488 100

Table V: Total Exports of Non-Traditional Agricultural Produce Fresh & Processed for 2014 
as compared with 2012 and 2013. (Cont’d) 
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TABLE VI

%

COUNTRY 2010 2011 2012 2013 2014 CONTRIBTION

2014

REGIONAL MARKETS

Antigua 60.02 49.30 26.51 51 145 1.04

Barbados 1,399.15 1,073.35 358.04 404 514 3.69

Dominica 517.78 656.85 250.00 501 250 1.80

Jamaica 0.00 0.80 0.00 0.00 0.40 0.00

St .Vincent & the Grenadines 0.00 0.00 0.00 0.00 0.02 0.00

St Lucia 0.00 0.00 0.00 0.00 0.90 0.01

Grenada 1.60 1.43 0.00 0.00 2.70 0.02

St.Kitts & Nevis 0.31 0.00 0.00 0.00 1.60 0.01

Suriname 17.16 80.00 48.10 116 237 1.70

Trinidad 1,351.97 1,578.22 1,252.88 1,173 705 5.06

Sub-total Regional 3,347.99 3,439.95 1,935.53 2,246 1,857 13.34

EXTRA-REGIONAL MARKETS

Canada 660.35 505.29 536.63 857.26 543.74 3.91

France 457.54 409.77 283.44 390.19 451.00 3.24

Aruba 19.00 0.00 0.00 0.00 0.00 0.00

Europe 19.20 0.00 0.00 0.00 6.60 0.05

Lebanon 0.00 6.45 43.49 0.00 10.50 0.08

Turks & Caicos Island 0.48 2.43 0.00 0.34 0.00 0.00

Netherlands 0.00 0.00 5.09 0.00 0.00 0.00

St. Marteen 5.31 11.39 7.17 7.81 4.10 0.03

U.K 15.68 17.14 11.22 4.41 0.00 0.00

U.S.A 80.23 159.73 355.48 528.15 1,061.00 7.62

Martinique 0.14 0.00 0.00 0.00 0.00 0.00

Mozambique 0.00 3.88 0.00 0.00 0.00 0.00

Syria 45.86 0.00 0.00 0.00 0.00 0.00

Others* 0.00 0.00 0.00 0.00 0.60 0.00

Dominica Republic 4,909.02 7,063.30 8,008.19 8,666.40 9,988.65 71.74

Sub-total Extra-Regional 6,212.81 8,179.38 9,250.72 10,454.55 12,066.19 73.00

TOTAL 9,561 11,619 11,186 12,700 13,923 100

Others* at the Extra Regional  Level  represents exports to countries such as British Virgin Islands

Others* at the Regional Level represents exports to  countries such as Grenada and Monsterrat

TOTAL VOLUME OF PRODUCE EXPORTED BY COUNTRY 

DURING 2010-2014 (TONNES)

Table VI: Total Volume of Produce Exported by Country during 2010 -2014 (Tonnes) 

  



 

 | APPENDIX 57 

 

Guyana Marketing Corporation: Annual Report 2014 

Commodities Jan Feb Mar Apr May Jun Jul Aug  Sept Oct Nov Dec Total (Kg) % Contribution

1 AVOCADO 9 9 0%

2 BARK 9 9 0%

3 BORA 28 35 19 7 12 35 136 0%

4 BOULANGER 57 45 308 21 18 7 46 502 0%

5 BUTTERNUT SQUASH 181 181 0%

6 CABBAGE 4 4 0%

7 CELERY 5 100 7 5 7 124 0%

8 COCONUT 2,246 5455 227 7,928 1%

9 CORILLA 18 23 9 18 68 0%

10 CUCUMBER 1,200 295 2,204 3,699 1%

11 CUT GREEN MANGO 2,341 2909 5,250 1%

12 EDDOES 3,813 4812 7003 3258 4741 3643 4459 6022 2,824 6,925 3,211 2,062 52,773 9%

13 ESCHALLOT 1 2 3 0%

14 FROZEN COCONUT CHOKA 332 332 0%

15 GENIP 8 8 0%

16 GINGER 46 23 25 246 127 467 0%

17 HOT PEPPER 125 227 85 91 141 23 692 0%

18 KATAHAR 9,226 455 455 1,137 91 7091 545 318 19,318 3%

19 LIMES 2,732 3,430 14992 12285 9271 1813 2318 1412 522 1,396 884 687 51,742 9%

20 MINICA#4 41 41 0%

21 OCHROES 42 36 18 5 40 141 0%

22 PAPAW 1,209 659 1589 1,923 1,115 500 318 7,313 1%

23 PASSION FRUIT 367 114 386 5 872 0%

24 PINEAPPLE 517 1427 3057 1120 2062 1172 1425 1346 696 904 563 577 14,866 3%

25 PLANT PARTS 0 25 18 43 0%

26 PLANTAIN 476 4091 1037 736 1,060 4,120 3,513 2,310 17,343 3%

27 POI CALALOO 8 11 1 9 11 40 0%

28 PUMPKIN 13,763 37,822 30,456 18,637 8,537 8,884 37,612 37777 24,622 17,136 9,145 9,091 253,482 43%

29 SOURSOP 9 9 0%

30 SQUASH 37 46 19 49 151 0%

31 SWEET BASIL 2 7 36 45 47 3 45 2 187 0%

32 SWEET POTATO 11 11 0%

33 THYME 2 5 3 1 11 0%

34 WATERMELON 8,977 2942 3772 12565 16566 16572 4965 636 8,098 19,335 19,780 22,189 136,397 23%

35 WIRI WIRI PEPPER 964 699 1284 1193 1453 1092 992 1750 273 1,546 11 11,257 2%

36 YAM 188 188 0%

Total (Kg) 42,541      55,365    71,365    52,347      46,439      33,732      63,396     50,610    38,459      53,642    38,240    39,461       585,597       100%

No.of Sea Shipments 2 3 3 3 1 1 3 3 2 2 1 1 25

No.of Air shipments 14 16 15 10 19 13 13 9 7 12 9 7 144

Total

2009      139,061      46,003      70,586        99,400     128,450      167,710    123,120    220,755      290,950    437,034    188,545      118,916 2,030,530    

2010 126,322    115,456  204,753  177,196    138,627    115,357    90,333     107,750  35,167      71,015    80,374    183,862     1,446,212    

2011 142,640    164,276  151,784  33,488      52,701      46,741      55,942     82,535    76,950      90,607    66,124    63,455       1,027,243    

2012 35,219      83,267    58,423    34,838      28,116      27,025      13,219     1,378      5,019        8,533      11,117    7,665         313,819       

2013 16,835      40,598    42,865    37,664      19,861      42,092      13,418     6,827      16,858      30,104    34,519    41,423       343,064       

2014 42,541 55,365 71,365 52,347 46,439 33,732 63,396 50,610 38,459 53,642 38,240 39,461 585,597

 

 Table VII: Central Packaging Facilities – Total Volume of Products Processed for 2014  
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COMMODITY 2011 2012 2013 2014 diff 2013-2014 % diff

Total volume exported (tonnes) 11,620 11,186 12,700 13,924 1,224 10

Export Value ('000 G$) 1,471,572,185.53 1,363,909,431.37 1,416,307,968.00 1,945,440,873.00 -529,132,905 37

Export Value ('000 US$) 7,252,425.76 6,707,409.77 6,950,655.13 9,536,473.68 -2,585,819 37

Rate of exchange (US$-G$) 1.00:203.00 1.00:204.00 1.00:204.00 1.00:204.01

MAJOR COMMODITIES EXPORTED (TONNES)

COCONUT CRUDE OIL 357 334 289 540 251 87

COPRA 734 971 755 217 -538 -71

COPRA MEAL 7 0 61 36 -25 -41

LIME 85 21 29 53 24 84

MANGO 170 182 163 153 -10 -6

PINEAPPLE 106 52 71 112 41 58

PLANTAIN 159 0 2 20 19 1,233

PUMPKIN 452 189 146 358 212 145

PEPPER (Hot) 13 2 8 1 -7 -88

PEPPER (Wiri Wiri) 38 41 42 35 -8 -18

HEART OF PALM 393 320 386 462 75 20

WATERMELON 289 84 116 136 20 17

TOTAL VOLUME EXPORTED (TONNES)

VIA AIR 632 478 581 722 142 24

VIA SEA 10,989 10,708 12,120 13,199 1,079 9

COMMODITY 2011 2012 2013 2014 diff 2013-2014 % Diff

REGIONAL MARKETS (TONNES)

BARBADOS 1,073.35 358.04 404.00 513.89 110 27

DOMINICA 656.86 250.00 501.00 250.00 -251 -50

TRINIDAD 1,578.23 1,252.88 1,173.00 705.04 -468 -40

ANTIGUA & BARBUDA 49.30 26.51 51.00 145.19 94 185

SAINT LUCIA 0.00 0.00 0.00 0.90 1 100

SURINAME 80.00 48.10 116.00 236.87 121 104

EXTRA-REGIONAL MARKETS (TONNES) 2011 2012 2013 2014 diff 2013-2014 % Diff

CANADA 505.29 536.63 857.26 543.74 -314 -37

FRANCE 409.77 283.44 390.19 451.00 61 16

U.S.A. 159.73 355.48 528.15 1,061.00 533 101

DOMINICAN REPUBLIC 7,063.30 8,008.19 8,666.40 9,988.65 1,322 15

COMMODITY 2011 2012 2013 2014 diff 2013-2014 % Diff

PROCESSED (Tonnes)

Achar 21 2 4 18 14 365

Copra 734 971 755 217 -538 -71

Copra Meal 7 0 61 36 -25 -41

Casareep 19 2 3 8 5 171

Guava Jam & Jelly 2 11 6 8 1 23

Pineapple (Chunks) 25 7 4 0 -4 -100

FRESH  (TONNES) 2011 2012 2013 2014 diff 2013-2014 % Diff

Bora 17 16 20 20 0 -2

Boulanger 22 11 14 19 5 35

Coconut 7,883 8,630 10,213 11,165 952 9

Citrus (lime, orange, tangerine) 116 21 29 57 28 96

Eddo 157 61 89 194 105 117

Mango 170 182 163 153 -10 -6

Pepper (hot) 13 2 8 1 -7 -88

Pepper (wiri wiri) 38 41 42 35 -7 -18

Pineapple 106 52 71 112 41 58

Plantain 159 0 2 20 19 1,233

Pumpkin 452 189 146 358 212 145

Seame 6 7 10 11 1 11

Squash 8 4 7 9 2 25

Appendix 1: Statistical Highlights of Non-Traditional Agricultural Exports 2011-2014 
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Beauty and Craft Jams/Jellies/Peanut Butter

Crabwood Oil Soap Peanut Butter

Coconut Oil Soap Jams

Beeswax Candles Jellies

Crabwood Oil Cream

Beverages Oil and Fats

Fruit Wines Coconut Oil

Fruit Juices and Concentrates Coconut Milk

Piwari Virgin Coconut Oil

Coconut Water Refined Coconut Oil (Cooking)

Grated Coconut

Crabwood Oil

Condiments Snacks

Pepper Sauce Plantain Chip

Honey Cassava Chip

Green Seasoning Peanut Bar

Casareep Cassava Bread

Pepperpot Sauce Cashew Nuts

Pineapple Pie Filling Peanuts

Achar (Bilimbi, Mango, Tamarind, Lime) Guava Cheese

Preserved Carambola Yogurt

Mixed Fruits Dehydrated Pineapples

Cocoa Sticks Cassava Crisp (Biscuits)

Ground Coffee Nutty fudge

Plantain Flour Quinches

Porridge Mix

Molasses

Mauby Bark

Mango Vinegar

Processed Seafoods Staples

Salted Fish Farine

Smoke Fish Tapioca

Preserved Shrimp

List of Agro-processed Commodities in the Guyana Shop as at December 2014

 Table VIII: List of Agro-processed Commodities in the Guyana Shop as at December 2014 
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